
 

CLEARWATER COUNTY COUNCIL AGENDA 

July 24, 2018 

9:00 am 

Council Chambers 

4340 – 47 Avenue, Rocky Mountain House, AB 

 

 

9:00 am PUBLIC HEARING: Bylaw 1052/18 Land Use Amendment NE 29 34 05 W5M 
 

A. CALL TO ORDER 
 
 

B. AGENDA ADOPTION 
 
 

C. CONFIRMATION OF MINUTES 
1. July 10, 2018 Regular Meeting Minutes 
 
 

D. PLANNING 
9:00 am PUBLIC HEARING – 1052/18 Land Use Amendment NE 29 34 05 W5M 
1. Bylaw 1052/18 Consideration of Second and Third Reading 
2. Economic Development Strategy 
 
 

E. CLEARWATER REGIONAL FIRE RESCUE SERVICES 
1. Quality Management Plan Fire Discipline 
 
 

F. AGRICULTURE & COMMUNITY SERVICES 
1.  Alberta Master Games Use of Sasquatch Branding 
 
 

G. CORPORATE SERVICES 
1. Second Quarter Financial Report  
 
 

H. MUNICIPAL  
1. Intermunicipal Collaboration Framework (ICF) and Yellowhead County ICF Exemption 
Request 
2. 2nd Draft Letter – Clearwater County Broadband Initiative Provincial Broadband Strategy 
3. Local Authorities Election Act Amendments 
4. Bylaw 1054/18 2018 Obsolete Bylaws Consideration of Third Reading 
 

 

I. INFORMATION  

1.  CAO’s Report 
2.  Public Works Report 
3.  CAO Performance Evaluation Process – Working Group Verbal Report 
3.  Accounts Payable 
4.  Councillor’s Verbal Report 
5.  Councillors’ Remuneration 
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J. CLOSED SESSION* 

1. Land; FOIP s.16(1)(a) – Disclosure Harmful to Business Interests of a Third 
    Party 
 
 
* For discussions relating to and in accordance with: a) the Municipal Government Act, Section 
197 (2) and b) the Freedom of Information and Protection of Privacy Act 
 
 

K. ADJOURNMENT 
 
 

  TABLED ITEMS 

Date  Item, Reason and Status 
      
06/13/17 213/17 identification of a three-year budget line for funding charitable/non-profit organizations’ 

operational costs pending review of Charitable Donations and Solicitations policy amendments.  
 
 03/13/18 116/18 Crammond Community Hall Grant Request pending receipt of Crammond Community 

Hall’s 2017 Financial Statement 
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REQUEST FOR DECISION 

SUBJECT: Creation of the Economic Development Strategy 

PRESENTATION DATE: July 24, 2018 

DEPARTMENT:  Planning and 

Development 

WRITTEN BY:  Jerry Pratt / 

Economic Development 

Officer 

REVIEWED BY: K. McCrae / 

Director, Planning & 

Development and 

Rick Emmons, CAO 

BUDGET CONSIDERATIONS: ☐ N/A ☒ Funded by Dept. ☐ Reallocation

LEGISLATIVE DIRECTION: ☐None   ☐ Provincial Legislation (cite)  ☐ County Bylaw or Policy (cite) 

STRATEGIC PLAN THEME: 

1. Managing our Growth

PRIORITY AREA: 

1.3 Generate an innovative 

local economy that 

stimulates opportunities for 

investment, business and 

training 

STRATEGIES: 

1.3.1 

1.3.2 

1.3.3 

1.3.4 

1.3.5 

1.3.6 

ATTACHMENT(S): Summary of Economic Development Online Survey for Business Owners or 

Managers 

Summary of Economic Development Online Survey for County Residents 

Summary of Discussions with Realtors and Land Appraiser 

Summary of Economic Development Open House 

STAFF RECOMMENDATION: 
1. That Council receives the 4 Summaries of Community Input on Economic Development

for information as presented.
2. That Council approves the proposed 4 areas of focus for the Economic Development

Strategy.

BACKGROUND: 
Over the past four months County administration has sought public input on the creation of an 

economic development strategy.  The sources of public input have been through 

• An open house for business owners and managers,
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• A survey for business owners and managers,  

• A survey for County residents,  

• And discussions with four local real estate agencies and a residential and commercial 

property appraiser that works in Central Alberta. 

The four attachments are summaries of the input from each of these public input channels. 

The following is a summary of all the public’s input regarding the growth and development of 

business in Clearwater County. 

Obstacles 

From the public’s input, the following are viewed as obstacles to business growth: 

1. Lack of shovel ready land has slowed, and even prevented, development during 

Alberta’s oil booms over the past decade and a half. 

a. Shovel ready means zoned and serviced. 

2. Lack of access to high speed internet is hampering the growth of current businesses in 

the County and is a deterrent to new businesses coming here. 

a. Reliability and capacity were the main issues. 

3. A perceived lack of quality of life makes it difficult to attract and retain skilled employees 

to the area, hindering the growth of current businesses and impeding new ones from 

investing here. 

a. Lack of affordable housing to purchase or rent for families. 

b. Lack of land ready to build for residential houses. 

c. Lack of shopping that is available in surrounding communities.  

d. Lack of year-round recreational facilities and activities for families. 

4. The area has a reputation of not being open for business. 

a. New business development often faces very vocal opposition which is a deterrent 

to potential developers. 

b. Bylaws and policies make it appear like the expansion or development of 

business is unwanted. 

 

Strengths 

From the public’s input, the following are viewed as strengths for business growth: 

1. The attractiveness of the land of the region with tourism opportunities 

2. The distance to most of the province’s population 

3. Transportation corridors and trainline 

 

Opportunities 

From the public’s input, the following are viewed as ways to improve the environment for 

business growth: 

1. Have land that is shovel ready, both for residential and commercial/industrial. 

a. Work with the Town to fill this need. 
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2. Improve access to reliable broadband services for both industrial and residential 

properties. 

a. There are many home-based businesses on residential or agriculture properties 

throughout the County that need this service. 

3. Improve the sectors that make up quality of place for residents, so the area is more 

attractive to younger families/skilled employees. 

a. Housing availability and affordability 

b. Shopping  

c. Recreation and cultural facilities and activities 

4. Promote the area’s tourism opportunities. 

a. Work with Town and Province to develop more tourism attractions and events. 

5. Promote the area to outside investors to attract land or building developers and 

businesses. 

6. Review and streamline the development zoning and permitting process. 

7. Engage the community on the role and importance of business development and growth 

for a sustainable community for all residents. 

 

Economic Development is about improving the wealth and quality of life of a community through 

the process of developing, diversifying, and maintaining suitable economic, social, and political 

environments.  These three environments are intertwined, meaning if they are to grow and 

change they must do so together. 

Based on residents’ and business’ input, Administration has identified these 4 areas of focus for 

an Economic Development Strategy: 

• Prepare to have Growth of Business – This focus would include improving land 

availability for development and reviewing the needs of industries within the County.  

The goal is to make it easy for current businesses to expand and new ones to come 

here while meeting the needs of the community. 

• Prepare to have Growth of People – This focus would include improving the quality of 

place for those who live here and those who are considering living here.  The goal is to 

make Clearwater County attractive for residents and future employees to live and stay 

here. 

• Promote Opportunities – This focus would include promoting tourism, transportation 

corridors, and lifestyle.  The goal is to work with businesses and residents to showcase 

why this is a great area to live, work, and invest in. 

• Foster a Culture of Growth – This focus would include community engagement about 

why we need growth, work with stakeholders to identify and share with the public where 

future growth may come from, and discuss with the community ways to have sustainable 

growth.  The goal is to have a community that supports and invests in the future of itself. 

Administration is seeking the direction of Council regarding the preparation of the Economic 

Development Strategy.  Are the 4 areas of focus above what Council would like the Economic 

Development Strategy based on?  Do they support Council’s vision of the County in 20 years? 
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Other communities have strategies that include community education, workforce training and 

education, small business development support, revitalizing older development areas, or 

targeting specific industries.   

A strategic document usually supports a 20 year vision, but the document itself is updated very 

4 to 5 years as plans are achieved and conditions change. 

 

Recommendations: 
1. Council receives the 4 Summaries of Community Input for information as presented. 

2. Council approves the proposed 4 areas of focus for the Economic Development 

Strategy. 

a. Prepare to have Growth of Business 

b. Prepare to have Growth of People 

c. Promote Opportunities 

d. Foster a Culture of Growth 
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Summary of Economic Development Online Survey for Business Owners or Managers 

An Economic Development Survey for business owners or managers was published online for about 3 

weeks at the end of May.  It was promoted on the County website and social media pages. There were 

68 survey submissions.  The following is a summary of the responses. 

1. Where do you live? 
59% listed themselves as from Clearwater County  

31% from Rocky Mountain House 

3 from Nordegg,  

2 seasonally from Nordegg, a 

1 each from Sylvan Lake and Lacombe County.   

No submissions listed themselves as from Caroline. 

 

 

 

2. Are you a business owner or manager? 
85% said yes 

12% said no 

3% said they are former business owners 

D2

Page 45 of 142



2 
 

 

3. Where is your business located? 
32% said Clearwater County 

52% said Rocky Mountain House 

5% said Nordegg 

2% said both County and Rock Mountain House 

6% said Not Applicable 

2% for each of Lacombe County, Sylvan Lake and Edmonton 

 

 

 

4. How many years has your business been in operation? 
1 – 2 year   19% 

3 – 5 years  12% 

6 – 10 years  13% 

11 – 15 years 9% 

16 – 20 years 13% 

21 years & up 34%  
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5. What Industry is your business involved in? 
The question provided multiple answers for people to answer, with an option for Mainly 

Involved In and Somewhat Involved In, trying to give businesses a way to show they are often 

involved in numerous industries.  Many respondents filled out most of the categories, making 

the results not specific enough to be helpful.   

 

The 2 most common Main Industries were Accommodations and food services and Retail Trade.  

The 2 most common listed as Somewhat Involved In were Agriculture, fishing and hunting and 

Construction. 

 

6. What is the average number of staff employed by your business? 
a. Year round positions 

0  12% 

1 – 5  49% 

6 – 10  9% 

11 – 25  14% 

26 – 50  9% 

51 – 100 1% 

101 – 200  3% 

201 & up 1% 

 

 

b. Season positions 

0  26% 

1 – 5  45% 

6 – 10  11% 

11 – 25  8% 

26 – 50  3% 

51 – 100 3% 

101 – 200  1% 

201 & up 1% 
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7. When it comes to business growth and attraction, what do you view as Clearwater 

County’s greatest challenge? 

a. Lack of high speed internet 

i. Companies are using the internet to communicate, receive and transmit plans, 

and lack of broadband is making it difficult 

ii. Tourism companies do almost all promotion, booking and customer 

communication online.  Lack of service, especially in the busy summer, is hard 

on the business. 

b. Reputation of being closed for business 

i. Some residents vocally oppose growth or change which gives the appearance of 

the County not being open for business. 

ii. Bylaws giving the appearance of not wanting businesses to expand or attract 

new ones. 

c. Difficult to attract or retain employees in the area 

i. Lack of affordable housing to purchase or rent for families 

ii. Lack of land ready to build for residential houses 

iii. Lack of shopping that is available in surrounding communities  

iv. Lack of recreational facilities and activities for families 

d. Lack of land ready for construction 

i. Where would a business go to expand or build 

ii. Where would residential development happen that is affordable 

 

8. When it comes to business growth and attraction, what do you view as Clearwater 

County’s greatest strength? 
a. Beautiful West Country 

b. Short distance to much of Alberta’s population 

c. Lots of room if it can be developed inexpensively 

 

9. What do you view as your business’ greatest challenge? 
a. The ups and downs of our natural resource industries (oil & gas, lumber, agriculture) 

b. Difficult to attract qualified employees and keep them here 
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i. The skills needed are not readily available locally 

ii. Qualified employees often don’t stay here long because of high housing costs or 

lack of housing and a lack of shopping and recreation facilities 

c. Lack of reliable high speed internet connections 

d. Competition with Red Deer stores and online stores 

i. Lack of anchor store to help keep people shopping local 

e. Declining population decreases demand for services 

f. Cost of land or buildings – lease and rent rates are high 

 

10. What do you view as your business’ greatest opportunity? 
a. Location with access to Edmonton and Calgary only 2 hours away 

b. Tourism opportunities are plentiful 

c. Broadband will allow more A.I. systems allowing businesses to compete on more bids 

d. If business can attract and retain people with technical skills they can become more 

efficient 

 

11. What industry or business do you think would be a good fit for Clearwater County, 

but is not here yet?  Why? 
a. Walmart would help keep more dollars here and make the area more attractive for 

young families 

b. There are many tourism opportunities if there is land to operate on 

i. Promote and develop more trails for OHV and Equine use 

c. Have more seniors retirement living/care homes 

d. Tech sector needs to grow if that is the future of jobs 

e. Specialty manufacturing should be able to work here with cities 2 hours away and a 

railway close by 

 

12. What can Clearwater County do to make it easier for local businesses to grow and 

possibly attract new businesses and industries to the area? 
a. Lower taxes for everyone, tax incentives for new businesses 

b. Streamline the permitting process because it takes a long time 

c. Improve internet connectivity 

d. Shovel ready land for industrial and residential development at a cost that is an 

attractive advantage 

i. Land with services is more attractive than land without 

e. Make the community more attractive to help get employees to move and stay here 

i. Lack of places to rent and lack of affordable housing 

ii. Lack of shopping 

iii. Lack of recreation facilities, more summer ones and year round 

f. Market the area to attract business 

g. Talk with residents about why we need business growth and more young employees 

moving here 
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13. What action should Clearwater County focus on most to create a more favorable 

environment for businesses growth and attraction? 
a. Lower taxes and have tax incentives for new businesses 

b. Reduce red tape and time for new developments and buildings 

c. Have land ready for building, serviced and with broadband 

i. Build business corridors so business is not spread out everywhere 

d. Work on getting young families to come and stay, the quality of life side 

i. Housing 

ii. Recreation, activities and events for young families 

iii. Shopping 

e. Make goals for where the county is trying to be in 20 years 

i. Ask residents and businesses what they want the County to be like in 20 years 

 

14. Please share any other comments about economic development in Clearwater 

County? 

a. Talk more about why business and population growth are important 

b. More recreation facilities and events are good for tourists and residents 

c. Work with the Town more to develop land, invite businesses and host events 

d. Market the positives to residents and to attract business 

e. Bring in Walmart 

 

15. What can local business owners/managers do to help create a better pro-business 

growth atmosphere in Clearwater County? 
a. Serve our customers better 

b. Promote ourselves, each other and the region better 

c. Work together with our local chambers and positive community groups more 

d. Don’t try to block other businesses 
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Summary of Economic Development Online Survey for County Residents 

An Economic Development Survey for County Residents was published online for 2 weeks at the end of 

June.  It was promoted on the County website and social media pages. There were 37 survey 

submissions.  The following is a summary of the responses. 

1. Where do you live? 
92% listed themselves as from Clearwater County  

5% from Rocky Mountain House 

3% from Caroline 

 

2. When it comes to business growth and attraction, what do you view as Clearwater 

County’s greatest challenge? 
a. Not enough choices for clothing and food shopping 

b. The area has a reputation of not being open for business or accepting change 

i. Zoning and permitting  

ii. People are often vocal opponents to companies or development coming in 

c. Lack of affordable housing 

d. Lack of recreation facilities 

 

3. When it comes to business growth and attraction, what do you view as Clearwater 

County’s greatest strength? 
a. Location 

i. Close distance to mountains, rivers and lakes 

ii. Close distance to the big cities 

b. Tourism opportunities 

c. The amount of space here, if it can be developed 

d. Being flexible for zoning (Cannabis facility zoning was mentioned specifically) 
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4. What can Clearwater County do to make it easier for local businesses to grow and 

possibly attract new businesses and industries to the area? 
a. Attract more shopping options (Walmart and Costco were mentioned) 

b. Lower taxes 

c. High speed internet 

d. Affordable land to develop, both residential and industrial 

e. Promote the area to attract business development 

f. Streamline development/zoning processes 

 

5. What action should Clearwater County focus on most to create a more favorable 

environment for businesses growth and attraction? 
a. Attract larger shopping stores (Walmart, Costco, Superstore) to keep money here and 

be more attractive to young families 

b. Work on being more attractive to young families (employees) with better shopping, 

recreation facilities, and affordable housing 

c. Broad band for business and residents 

d. Lower taxes 

e. Promote the area by attending trade shows and contacting businesses to invite them 

here 

 

6. Please share any other comments about economic development in Clearwater 

County? 
a. Bring in big box stores 

b. A large truck stop would work 

c. Are bylaws too restrictive to allow growth? 

 

7. What can local residents do to help create a better pro-business growth 

atmosphere in Clearwater County? 
a. Promote successes more  

b. Bring in big box stores 

c. Shop local 

d. Discuss why the community needs growth 
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Summary of Discussions with Realtors and Land Appraiser 

The Economic Development Officer met with four local Real Estate Agencies and a property appraiser to 

discuss what potential buyers or developers of commercial and industrial land look for when inquiring 

about property in Clearwater County compared to development in the surrounding area. The following 

is a summary of the Realtors’ and the Appraiser’s input. 

• Sales have been very slow over the past 4 years. 

• Businesses are able to buy and build anywhere, but they want at least one of the following in 

the nearby area of their development.  Businesses tend to develop where: 

o Their customers are located, and/or 

o Their employees with the needed skills are located, and/or  

o They can access needed resources (natural resources, transportation, land…) 

• A lack of available land and buildings was an obstacle to growth during the 2002 – 2007 oil 

boom and prevented development in the 2009 – 2014 boom.  This shortage was for residential, 

commercial and industrial land. This trend is present to this day, where the lack of choice is 

detrimental to potential developers and local businesses looking to expand. 

• Lack of serviced land is unattractive to developers and businesses coming from urban areas.  

• While unserviced lots are less expensive, along the Highway 2 corridor there are almost no 

industrial lots that are unserviced.  Demand seems to be for serviced land. 

• Lack of low cost housing or rental properties is a deterrent to businesses developers.  There are 

too few places for their employees to live locally.  Business likes to be close to where qualified 

employees live because it reduces costs for attraction and retention. 

• Lack of supply drives up prices, making us uncompetitive with surrounding communities. 

• There is a lack of housing for aging population (55+ group). 

• Lack of high speed internet is an obstacle for both industrial and residential purchasers. 

• There is a growing need for small businesses to rent suitable properties as they move off their 

farm/acreage and try to grow.  Highway frontage for access and visibility is important to this 

group. 

• The area has a poor reputation with developers.  This reputation has been for over 20 years. 

o Difficulties with zoning or planning permits in the region 

o Residents actively campaigning against development and business growth 

• Working with County Administration has generally been a good experience. 

• If almost no development is happening, does this indicate that a development plan is not doing 

what it is supposed to do?  (discussion raised regarding Nordegg specifically) 

• Developed and zoned land is not a guarantee to attract business, but having no developed land 

is almost a guarantee to not attract business.  Surrounding communities have land ready for 

business to buy and build.   

• Solutions will require the co-operation of the Town and the County as one will not grow without 

the other. 
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Summary of Economic Development Open House in Leslieville on Tuesday, May 29, 2018. 
 

There were 28 people in attendance, representing a variety of sole proprietorships to large corporations 

based in Clearwater County.  Statistical information about the County’s population and demographics 

was presented to the group, and then the attendees split into 4 groups and were asked to discuss 4 

questions about Economic Development in Clearwater County.  The following is a summary of the 

feedback the groups provided: 

1. What do you see as the largest barriers to business growth in Clearwater County? 
a. There is a general philosophy amongst residents in Clearwater County to not embrace 

development, change or innovation.  A NIMBY philosophy is very prevalent and vocal, 

which makes it difficult for current businesses to grow, or even operate, and creates a 

poor reputation for investors/businesses considering coming here. 

i. Many residents seem to want to be an agriculture community, even though 

practically all the job and business growth over the past 4 decades has not been 

Ag related.   

ii. There are also people who retire from larger centers to the area who do not 

want to see anything change. When they decided to come here they liked what 

was here at that time. 

iii. Several examples of protests against new developments were given, such as; 

Shell building their plant near Caroline, the construction of the Strachan Gas 

Plant, Weyerhaeuser trying to build a plant but ended up going to Drayton 

Valley, Meadow Ponds Estates residential subdivision, construction of the 

Dicorp storage facility, and currently the Repsol water diversion.  

iv. Also mentioned was the lack of retail development in the region over the past 

10 years because of an anti-development or anti-change sentiment, especially 

compared to neighboring municipalities. 

b. Lack of reliable high-speed internet is a barrier to the growth of existing businesses and 

to new ones coming to the area. 

c. Development policies/rules seem to be anti-development, the zoning process takes a 

long time and feels unclear.  Why are so many of these rules in place?  Are they current 

and relevant? 

d. Lack of commercial/industrial zoned and services land for purchase.  If there is no shovel 

ready land available businesses seek out places that are ready for construction. 

e. Lack of employees in the area with the needed skills, experience and education.  And if 

they move here, it is often difficult to keep them here because of housing costs and a 

perceived lack of social and retail amenities. 

 

2. What are the strengths and opportunities for business growth in Clearwater 

County? 
a. The distance to most of Alberta’s population makes Clearwater County a consideration 

for manufacturing/servicing to Edmonton, Calgary and Red Deer. 
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b. The potential for tourism attraction and growth is just beginning – with both the natural 

setting and the history of the area. 

c. The location allows for a generous lifestyle with a short distance to the West Country 

and quick access to the larger cities. 

d. There are 4 major industries in Clearwater County that usually help keep the economy 

going even in down times. 

e. There is a lot of land room to develop if that is the goal.  Eastern Clearwater County is 

not constrained by bordering cities or undevelopable areas. 

f. The airport has potential for more tourism and shipping traffic. 

 

3. What are the top things that Clearwater County could do to help improve the 

business environment for growth and attraction? 
a. Encourage/Develop highspeed internet access throughout the County. 

b. Have zoned and developed land ready for purchase. 

c. Review the zoning and permitting process.  Make it faster and more understandable.  A 

lawyer or engineer should not be needed right from the start of a permitting discussion. 

d. Work with the Town to have land ready. 

e. If getting into tourism, then invest in tourism assets – multiuse trails, RV sani dumps… 

f. Promote the area with our advantages. 

g. Council should have goals and plans, communicate them, and get regular community 

feedback on the goals and plans. 

 

4. What can local business owners and residents do to make the area more attractive 

for business growth and investment?  
a. Businesses should speak out more about the need for growth and what it takes for them 

to grow.  Talk with employees and the community. 

b. Business owners should work together more, through the Chambers of Commerce or 

Ignite Rocky & Clearwater County group. 
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REQUEST FOR DECISION 

SUBJECT: Quality Management Plan (QMP) Fire Discipline 

PRESENTATION DATE: July 24, 2018 

DEPARTMENT: 

Regional Fire 

WRITTEN BY: 

Steve Debienne,  

Regional Fire Chief 

REVIEWED BY: 

Rick Emmons, 

CAO 

BUDGET CONSIDERATIONS: ☐ N/A ☒ Funded by Dept. ☐ Reallocation

LEGISLATIVE DIRECTION: ☐None   ☒ Provincial Legislation (cite)  ☐ County Bylaw or Policy (cite) 

Alberta Safety Codes Act 

STRATEGIC PLAN THEME: 

Community Well-Being 

PRIORITY AREA: 

3.2 

STRATEGIES: 

3.2.1 and 3.2.2 

ATTACHMENT(S): Draft Quality Management Plan – Fire Discipline 

STAFF RECOMMENDATION: 
That Council approve the Harmonized Quality Management Plan for the Fire Discipline 
as presented. 

BACKGROUND: 
On May 9, 2018, Clearwater Regional Fire Rescue Committee reviewed the draft Harmonized 

Quality Management Plan (QMP) and gave a recommendation to submit the plan to Town of 

Rocky Mountain House, Village of Caroline and Clearwater County Councils for approval.   

The QMP defines the acceptable level of service that the accredited agency (Clearwater 

County) is required to provide. The draft QMP is based on a template provided by the Alberta 

Safety Codes Council’s recommendation of what they’d like agencies to utilize when updating 

their QMP.   

During a review process it was identified that maintaining and operating three (3) separate 

QMP’s resulted in administrative and operational challenges.  Working with the Safety Codes 

Council and the Clearwater Regional Fire Rescue Services Committee, it was agreed that a 

harmonized QMP would address these challenges by simplified processes and procedures, 

reducing duplication of efforts, while also increasing the level public safety. The draft QMP has 

received approval from the Safety Codes Council. 

Administration is requesting Council’s approval of the Harmonized Quality Management Plan. 
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REQUEST FOR DECISION 

SUBJECT: Alberta Master Games Use of Sasquatch Branding 

PRESENTATION DATE: July 24, 2018 

DEPARTMENT: 

Ag. and Community Services 

WRITTEN BY: 

Matt Martinson 

Director Ag and Community 

Services  

REVIEWED BY: 

Rick Emmons 

CAO  

BUDGET CONSIDERATIONS: ☒ N/A ☐ Funded by Dept. ☐ Reallocation

LEGISLATIVE DIRECTION: ☐None   ☐ Provincial Legislation (cite)  ☒ County Bylaw or Policy (cite) 

  Terms of reference for other municipal use of Sasquatch branding 

STRATEGIC PLAN THEME: 

1. Managing our growth

PRIORITY AREA: 

1.1. Planning for a well 

designed and built 

community. 

STRATEGIES: 

1.1.2. Prepare plans that 

support sustainability.   

ATTACHMENT(S): 1) Example of Terms of Reference for other municipal use. 

STAFF RECOMMENDATION: 
That Council considers the Master Games Committee’s request and provides 
Administration with direction.  

BACKGROUND: 

Recently Administration received a request from the Alberta Master Games organizing 

committee to use our sasquatch brand to promote the games.   

 Sasquatch and Partners is an environmental stewardship educational opportunity 

initiative which began in 2013.  Originally it was started in response to a concern from 

local citizens over environmental degradation from recreational activities in the ‘West 

Country”.  Early on we realized that negative messaging, that is to say “Don’t do this”, 

was not the most effective way to promote a broader appreciation and desire for 

stewardship of our natural environments. Also, the messaging should have a broad 

appeal to not only recreationalists, but all those who work and live in the area as well. 

Ownership and community pride are strong forces in a successful educational message. 
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The main message, while short and simple, has a broad target audience. WELCOME 

TO OUR BACKYARD. PLEASE ENJOY IT WITH RESPECT’ can be the visiting 

campers, locals exploring their backyard or industry workers going about their business. 

While there is a passion evident when people are asked to respect the land and water, 

the message has a positive aspect as well. We do recognize the value you bring to our 

community and your right to experience or work in this area. However, we do consider it 

“our backyard” and hope that you would consider it as precious to you as your own 

family space. 

 

As this initiative developed several graphics logos and other intellectual property was 

developed to support the educational and awareness goal.  All relevant material has 

been copyrighted by the County to protect our brand and message as well to control 

who else can use this material and for what purpose.  Control over the message and 

brand was deemed important to ensure that the important stewardship education 

message was not “watered down” by using it for other initiatives.   

 

Since 2013 we have received several inquiries from other rural municipalities interested 

in partnering with us on this initiative.  Currently Yellowhead, Brazeau, Greenview and 

Mountain View Counties have all signed a term of reference with us and are currently 

utilizing our sasquatch material within their jurisdictions.   

 

Though the potential for “watering down” the brand still exists should Council choose to 

allow the Masters Games use of Sasquatch there is potential value in doing so.  Its our 

understanding that should the Masters Games be granted use of Sasquatch upon 

completion of the games the committee would turn over all material developed for the 

games to the County.  We understand this may include a costume.  As a one-off event it 

may also provide a boost to the initiative and the education and awareness campaign.   

 

If Council chooses to grant the Master Games Committee access to Sasquatch 

Administration recommends that we enter into terms of reference with the Committee 

similar to those that have been executed with other municipalities.   
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Memorandum of Understanding 

 Yellowhead County and Clearwater County 

for the Sasquatch Program 

 

A. Purpose 

The purpose of this Memorandum of Understanding (MOU) is to facilitate cooperation between Clearwater 

County and Yellowhead County for the protection and improvement of the environment; as it relates to 

recreation in the West Country. This MOU is a guideline, and is not legally binding on either party.  

B. Sasquatch Criteria  

Sasquatch images and slogans must only be used for the following: 

 Engagement and education that relates directly to the social and environmental challenges created by 

various types of recreation in the West Country. 

 Promotion of local recreational/tourism opportunities, only if a social or environmental stewardship 

message is included.  

 

C. Stakeholders/Community Engagement  

The following agencies/companies and groups must be invited to participate in a committee, or meetings 

related to Sasquatch activities: 

 Government of Alberta ( Generally represented by Environment and Parks or comparable ministry)  

 Local oil/gas companies 

 Utility companies  

 Forestry companies   

Yellowhead County may choose to invite or include other agencies beyond the above as they see appropriate.   

D. Use Of Copyright Material, Slogans, and Logos 

Yellowhead County may use all copyright material and slogans currently held, 

or developed in the future, by Clearwater County related to the Sasquatch 

program.  The scope of how the material is used, such as the size or materials 

used for a sign can be determined at Yellowhead County’s discretion. 

Yellowhead County may not alter or change any Sasquatch images or slogans.  

Yellowhead County may choose to use the Clearwater County logo in 

conjunction with Sasquatch images, but are not required to do so.   

E. Communication 

Clearwater County and Yellowhead County are encouraged to formally communicate past Sasquatch activities 

with each other.  An annual meeting or exchange of an annual report will allow each party to stay informed of 

the others activities, successes, and challenges.  Understanding the full scope of the Sasquatch programs may 

help each municipality attract partners or supporters as well as improve potential funding applications.      
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For the purposes of exchanging correspondence and giving notices under this MOU, the addresses of the 

Parties are as follows: 

Clearwater County 
Box 550 
Rocky Mountain House, Alberta, T4T 1A4 
 
And 
 
Yellowhead County 
2716 – 1 Avenue 
Edson, Alberta, T7E 1N9 

 

F.   Amendment/Termination 

This Memorandum may be amended by mutual written consent of the parties hereto. This Memorandum may 

be terminated by either party at any time without cause providing thirty (30) days written notice from the 

other party.  

 

IN WITNESS WHEREOF, the parties have executed this Memorandum as of the day and year written below.  

 
 
CLEARWATER COUNTY   YELLOWHEAD COUNTY 
 
 
Print Name: _______________________  Print Name: _________________________ 

 
 
Signature: ________________________ Signature: __________________________ 
 
 
Title:    Reeve    Title:        Mayor 
 
 
Print Name: _______________________  Print Name: _________________________ 

 
 
Signature: ________________________ Signature: __________________________ 
 
 
Title:    Chief Administrative Officer  Title:        Chief Administrative Officer 
 
 
Date: _______________________, 2015 Date: ______________________________, 2015 
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INFORMATION 

SUBJECT: Second Quarter Financial Report 

PRESENTATION DATE: July 24, 2018 

DEPARTMENT: 

Corporate Services 

WRITTEN BY: 

Rhonda Serhan 

Manager, Financial Services 

REVIEWED BY: 

Murray Hagan 

Director, Corporate Services 

Rick Emmons 

CAO 

BUDGET CONSIDERATIONS: ☒ N/A ☐ Funded by Dept. ☐ Reallocation

LEGISLATIVE DIRECTION: ☒None   ☐ Provincial Legislation (cite)  ☐ County Bylaw or Policy (cite) 

STRATEGIC PLAN THEME: 

Well Governed and Leading 

Organization 

PRIORITY AREA: 

Socially Responsible 

Governance for Long Term 

Sustainability 

STRATEGIES: 

Fiscal Management 

ATTACHMENT(S): Operating & Capital Financial Report to June 30, 2018 

STAFF RECOMMENDATION: 
That council reviews the attached financial report and receives as information. 

BACKGROUND: 

Council has made several budget adjustments since budget was passed in December 

2017 for the 2018 fiscal year and these are reflected in the budget numbers indicated in 

the financial reports.  Just as a reminder I have listed them here: 
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Some variances to note in the operating revenue are as follows. 

• The user fees and sales of goods, with lot sales in Nordegg again exceeding 

expected numbers in 2018. 

• Government transfers for operating see a couple of variances.  One variance is the 

higher than anticipated revenue we are receiving from the province to offset the 

costs of performing assessment services for industrial properties.  At the time the 

budget was put together we still didn’t have a solid feel for how the province was 

going to reimburse costs, so when putting together a number for budget we used a 

conservative estimate. The second variance here is that we have not seen the grant 

for the Agriculture Service Board activities coming from the province yet, which 

comes in two parts.  One for the agricultural programs and one for environmental 

programs. 

• Investment income will exceed budgeted amounts due to higher than expected 

investment rates, as well as projects not going forward as quickly as expected.   

• Penalties and costs of taxes won’t see any significant amounts until after the first 

penalty date for taxes in mid-September.   

• Development levies are higher than expected due to increased activity in Clearwater 

County. 

 

Operating expense variances to note are the following. 

• Some Community Services expenses, such as Rec funding are allocated and 

forwarded to regional partners, in this case the town, after the expenses are finalized 

for the year.  Vice versa are the Regional Fire costs that are paid through the County 

as managing partner and invoiced to the town and village once the costs are 

finalized for the year.   

• Economic Development currently holds the costs for the revenue sharing 

agreements.  Administration would like to see these moved and be an offset to our 

tax revenue, and you will likely see that change in the next quarterly report.   

Description Amount

Bid to host Alberta Masters 

Games 2019
75,000                855,000              

Endeavor to assist - Metaldog 

Industrial Park
80,688                774,312              

Manager, Assessment Position 110,000              774,312              

(move from 

contracted services 

to salaries and 

benefits)

Legal costs associated with 

contested election
50,000                724,312              

Tax Revenue budget increase 2,700,000           724,312              

Paving & patching repairs to 

Prarie Creek  & Sunchild Roads
60,000                664,312              

Funding Airshow 5,000                  659,312              

Contingency Balance after 

adjustment
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• Assessment is not seeing the expected costs for a few reasons.  We have had a 

shortage of staff and just hired for the Assessment Manager position.  The RFP for 

the contract for assessment services is expected to be finalized by the first of 

August, so there haven’t been many costs associated with contract assessors this 

year yet. And finally, the change in the way the province is handling the costs for 

assessing the linear properties, which is part of the provincial change for the 

assessment program for industrial properties.  We expect that we will see costs rise 

here now as we try and get the assessment work done that has been postponed 

until now. 

• Planning is still working on some major projects that we won’t see invoices for until 

later in the year, such as the activities associated with the ICF requirements with our 

neighbouring municipalities. 

• Public Works is just starting with most of the summer maintenance programs.  Dust 

control being one of the largest started at the beginning of June and invoices started 

to come in at the end of June.  We had a larger than normal subscription rate to the 

dust control program, so will see higher than anticipated expenses here.  Some 

bridge repairs are waiting for approvals before we can get started. 

 

Capital variances are as follows. 

 

• Grant revenue consists of $5,000,000 MSI for Broadband, $3,800,000 of MSI for 

Bridge Rehab and $1,340,000 of a waste water grant from the province.  None of 

which have been expended and therefore not included in revenue yet. 

• Agricultural and Community Services has secured most of their equipment for the 

year and won’t be purchasing a vehicle that was budgeted for in 2018, they were 

able to utilize a vehicle that was already in Clearwater County’s fleet. 

• Parks and Rec had the HUB paving project budgeted in 2018, but with recent 

discussions with the school division and having Clearwater County staff get familiar 

with the project, this will likely be pushed into 2019. 

• The main project in the Regional Fire line is the Fire House in the east part of the 

County.  Public Works and Regional Fire are assessing the requirements of the 

community and gathering options for Council to review soon. 

• Economic Development is the Broadband project, and Clearwater County is still in 

the planning stages of this project. 

• No significant variances to note in Corporate Services or Planning and Nordegg. 

• Public Works for the most part is just getting started on most of their capital projects.  

The one exception is the Condor Lagoon project which we are waiting on funding 

from the province on an approved grant.  This grant is still not being funding in 2018 

and will push this project into 2019. 
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Clearwater Gounty
Operating

For the 6 months ending June 30, 2018

Year to date
2018

Budget
2018

Variance
2018

o/o

2018

As ammended
or adiusted

Operating Revenue

Net municipal taxes
User fees and sales of goods
Government transfers for operating
lnvestment income
Penalties and costs of taxes
Development levies
OilWell Drilling Taxes
Other

Total Operating Revenue 50,31 4,430 51, 402,750 1

$47,758,956
176,600
299,685
674,915

490
71,276

1 ,1 57,383

$47,450,000
150,000
487,000
811,000
125,000
56,000

2,000,000
323,750

$308,956
26,600

(187,315)
(136,085)
(124,510)

15,276
(842,617)
(148,625\175 125

101%
118o/o

620/o
83o/o

0o/o

127o/o
58%
54o/o

088 320 98%

07t17t18
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Clearwater County
Operating

For the 6 months ending June 30, 2018

Year to date
2018

Budget
2018

Variance
2018

o/o

2018
As ammended

or adjusted

Operating Expenses by Department

Agriculture Serv¡ces
ASB General
ASB Landcare & Other Environmental
ASB Vehicle & Equipment Pool
ASB Vegetation Management
ASB Weed & Pest Control
ASB Public Relations

$207,786
108,916
33,762

223,448
141,009

17,561

$492,950
244,000
122,500
888,441
231,771

38,500

$285,164
135,084
88,738

664,993
90,762
20,939

732,482 1,285,680

42%
45%
28o/o
25o/o
61%
460/o

36Yo2 018 162

3,263,723
303,998
240,742

2,176,813
543,194

2,358,695
1.476.683

Gommunity & Protective Services
Community Services
Culture
Emergency Services
Economic Development
Peace Officers
Recreation
Regional Fire Services

Gorporate Services
Assessment
Finance
General
Human Resources
Legislative
Technology & lnformation Management Serv

2,692,507 10,363,848 7,681,341 260/o

1,179,055
102,505
90,111

122,850
189,057
75,000

923,929

2,084,668
201,493
150,631

2,053,963
354,137

2,283,695
552,754

360/o

34o/o
37o/o

6Yo
35o/o

3o/o

630/o

123,787
422,843
696,594
153,856
254,317
644.926

955,950
623,100

1,768,550
352,600
635,1 95

1,247,650

832,163
200,257

1,071,956
198,744
380,878
602,724

13o/o

68Yo
39o/o
44o/o
40o/o
52o/o

2,296,323 5,583,045 3,286,722 41%

07t17118
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Clearwater County
Operating

For the 6 months ending June 30, 2018

Year to date Budget
2018 tnt R

As ammended
or adiusted

Variance
201 I

o/o

20t8

Planning & Nordegg
Planning
Safety
Nordegg
Clearwater Historic Board

PUBLIC WORKS
General
Facilities
Gravel Activities
GIS Mapping
Road Maintenance
PW Shop
Vehicles & Equipment
Water & Sewer

Contingency

Total Operating Expenses

s432,702
81,576

103,837
83,309

701,424

$1,487,900
176,360
689,750
343,400

$1 ,055,1 98
94,784

585,913
260,091

29%
46%
15%
24%

2,697,410 1,995,986 26%

319,956
290,569

1,286,304
83,377

1,004,625
651,236

2,430,798
196,260

7,391,175
647,000
662,350
208,320

684,669
360,667

1,144,494
112,883

5J00,478
336,417
407,550
167,240

32%
45%
53%
42o/o
31%
48o/o
38%
20%

2,290,697
310,583
254,800

41 080

4,877,366 13,191,764 8,314,398 37%

659,312 659,312 o%

1'1,290,102 34,513,541 23,223,439 33%

07t17t18
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Year to date
2018

Clearwater County
Gapital

For the 6 months ending June 30, 2018

Budget Variance
2018 2018

Vo
2018

As ammended
or adiusted

Capital Revenue

Grants

Total Capital Re

$10,r40,000 ($l o,l40,ooo) 0%

10,140,000 {0 140 0%00

07t17t18
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Year to date
2018

Clearwater County
Capital

For the 6 months ending June 30, 2018

Budget Variance
2018 2018

Vo
2018

As ammended
or adjusted

Capital Expenditures by Department

Agriculture Services
ASB - Equipment
ASB - Vehicles

$147,217 $180,500
39,000

$33,283
39,000

82o/o
0o/o

Community & Protective Services

Community Peace Officers
Regional Fire Services
Economic Development
Parks & Recreation

147 217

96,850

219 500 72,283 67%

Oo/o

3%
o%
Oo/o

45,000
3,621,900

10,000,000
550,000

45,000
3,525,050

10,000,000
550,000

96,850 14,216,900 14,120,050 1%

07t17t18
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Year to date
2018

Clearwater County
Gapital

For the 6 months ending June 30, 2018

Budget Variance
2018 2018

oÁ

2018

As ammended
or adiusted

Gorporate Services
TIMS Capital

Planning & Nordegg
Nordegg Project Developm

PUBLIC WORKS
Heavy Equipment
Local Road Construction
Bridge Rehab
Base Pave
West Country Roads
Facilities
Water
Sewer
Nordegg lnfrastructure

Total Capital Ex

$262,428 $368,000 $105,572 7 1o/o

262,428 368,000 105.572 71%

484,514 1,067,500 582,986 45o/o

484,514 1,067,500 582,986 45o/o

660,851
1,376,558

123,325
239,985
445,067
192,911

19,392
24,201
61,651

1 ,128,000
5,699,288
3,849,300
7,826,000
1 ,910,000

201,000
1 9,1 00

1,935,000
1,339,262

23,906,950

467,145
4,322,730
3,725,975
7,586,015
1,464,933

8,089
(2e2)

1 ,910,799
1,277,611

59o/o
24%

3o/o

3o/o

23o/o
96%

102%
1%
5%

3,143,941 20,763,009 13%

4,134,950 39,778,850 35,643,900 10%

07t17t18

G1

Page 99 of 142



Page 1 of 3 

REQUEST FOR DECISION 
SUBJECT: Intermunicipal Collaboration Framework (ICF)s and Yellowhead County ICF 

Exemption Request 

PRESENTATION DATE: July 24, 2018 

DEPARTMENT: 

Municipal 

WRITTEN BY: 

Christine Heggart / Manager, 

Intergovernmental & Legislative Services 

REVIEWED BY: 

Rick Emmons / CAO 

BUDGET CONSIDERATIONS: ☒ N/A ☐ Funded by Dept. ☐ Reallocation

LEGISLATIVE DIRECTION: ☐None   ☒ Provincial Legislation (cite)  ☐ County Bylaw or Policy (cite) 

Municipal Government Act s. 708.28(4)(b) 

STRATEGIC PLAN THEME: 

Well Governed and Leading 

Organization 

PRIORITY AREA: 

2.5 Advocate in the best 
interests of our community 
and region. 

STRATEGIES: 

2.5.8 Actively pursue opportunities to 

discuss with Ministers issues 

concerning provincial legislation, 

programs or initiatives. 

ATTACHMENT(S): Yellowhead County Letter – June 25, 2018 

 Mountain View County Letter – May 30, 2018 

STAFF RECOMMENDATION: 
1. That Council supports Yellowhead County’s request to seek a Ministerial Order to

exempt Clearwater County and Yellowhead County from the need to complete an
ICF/IDP.

2. That Council directs Administration to request support from MD of Bighorn, Brazeau
County, ID No.12 and ID No.9 to seek a Ministerial Order to exempt Clearwater County
and the respective municipalities from the need to complete an ICF/IDP.

BACKGROUND: 

As Council is aware, the Modernized Municipal Government Act (MMGA) was proclaimed 

October 26, 2017 and resulted in a number of legislative changes impacting municipalities, key 

among them being the creation and adoption of Intermunicipal Collaboration Framework (ICF) 

agreements and associated Intermunicipal Development Plans (IDP), required to be completed 

by April 1, 2020.  

ICFs are intended to highlight and formalize existing collaborative work and provide a forum for 

neighbouring municipalities to work more closely together to better manage growth, coordinate 

service delivery and optimize resources for citizens. The frameworks will need to address 

intermunicipal land-use planning and how servicing will support development, as well as 
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regional service delivery and funding. Mandatory Services to consider in an ICF: 

• Transportation 

• Water/Wastewater 

• Solid Waste 

• Emergency Services 

• Recreation 

• Any other, where service(s) benefit 

residents in more than one of the 

municipalities. 

 

Under the MMGA, Clearwater County is required to complete 13 ICF/IDPs, three with 

neighbouring urban municipalities (Town of Rocky Mountain House, Village of Caroline and 

Summer Village of Burnstick Lake) and 10 with neighbouring rural municipalities as follows (see 

image below):  

• Yellowhead County 

• County of Wetaskiwin 

• Lacombe County 

• Mountain View County 

• ID No. 9 (Banff) 

• Brazeau County  

• Ponoka County 

• Red Deer County 

• MD of Bighorn 

• ID no. 12 (Jasper) 

 

Clearwater County has contracted Parkland Community Planning Services (PCPS) to assist 

Administration with the activities related to ICF/IDP’s development.  To date, Council has started 

the ICF/IDP process with the Village of Caroline through the Caroline-Clearwater ICF 

Committee, who plan to host public open house meetings on August 29 and 30 at the Caroline 
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HUB.  There is also a meeting scheduled on August 10 between the Administration and Reeves 

of Mountain View County and Clearwater County to discuss the ICF/IDP development process.  

Yellowhead County recently sent Council the attached letter requesting support to gain 

Ministerial approval, as per section Municipal Government Act s. 708.28(4)(b), to request an 

exemption from the municipalities requirement to create an ICF/IDP.   Below is the MMGA 

section which outlines the ability to request a Ministerial order for exemption: 

 

708.28(1) Subject to subsection (4), municipalities that have common boundaries must, within 2 
years from the coming into force of this section, create a framework with each other. 
(2) Municipalities that do not have common boundaries may be parties to a framework. 
(3) A municipality may be a party to more than one framework. 
(4) Despite subsection (1), 
(a) municipalities that are members of a growth management board are required to create a 
framework with other members of the same growth management board only in respect of those 
matters that are not addressed in the growth management plan; 
(b) the Minister may by order exempt one or more municipalities from the requirement to 
create a framework. 

 

Although Clearwater County and Yellowhead County do share a common border, the two 

municipalities do not share any of the mandatory services noted above, and the land between 

the municipalities is “green zone”. Administration considers the development of an ICF/IDP in 

these instances to be a waste of municipal resources and recommends that Council consider 

approval of support for Yellowhead County’s request for an ICF/IDP exemption from the 

Minister.   

 

Administration also intends to similarly discuss exemption requests with the remaining four rural 

municipalities that do not share any of the mandatory services in common (MD of Bighorn, 

Brazeau County, ID No.12 and ID No.9).  

 

 

 

 

H1

Page 102 of 142



owhead County

June 25, 2018

Clearwater County
4340-47 Ave

Box 550
Rocky Mountain House, AB. T4T 1A4

Attention: Rick Emmons, Chief Administrative Officer

RE: INTERMUNICIPAT COTTABORATION FRAMEWoRKs/INTERMUNIc¡PAt.DEVEtoPMENT PtiANs

As you are aware, effective April 1, 2018, the Province has enacted legislation requiring municipalities to
enter into lnter'municipal collaboration Framework Agreements andìntermunicipal Dãvelopment plans
with their municipal neighbours.

As Yellowhead and Clearwater do share a common boarder, the provisions of the Act apply unless we
seek a Ministerial exemption.

As the land mass between our respective municipalities is green zone, yellowhead is of the opinion that
to produce an lcF and an IDP would be a pointless waste of valuable resources. Having met recently
with some of our major industrial tax payers, it ¡s this very kind of wasteful exercise thãt is causing them
frustrations relative to the use of their tax dollars while they are trying to find savings and competitive
advantages.

As such, we are seeking your Council's support to gain Ministerial approval per section 7Og,2S(aXb) in
which the Minister may by order exempt one or more municipalities from the requirement to create an
lcF, and similarly, section 631(1.1) exempting the municipalities from creat¡ng an tDp.

Thank you for your consideration of this request, and please get back to me at your earliest convenience
either supporting this request or advising you wish to move forward with the creation of an lcF and lDp.

Sincerely

Jack CI.GM
ief ministrative Officer

2716 lst Avenue, Edson, Alberta, Canada T7E 1N9 Phone: 780'723'4800 Toll Free: I'800'665'6030 Fax: 780'723'5066 Email: info@yellowheadcounty,ab,ca,
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Mountain View 
COUNTY 

May 30, 2018 

Mr. John Vandermeer, Reeve 

Clearwater County 

4340 - 47 Avenue 

Box 550 

Rocky Mountain House, AB T4T 1A4 

Dear Mr. Vandermeer: 

Re: Collaborative Framework 

The new Municipal Government Act requires that municipalities that have common boundaries 

must create a framework agreement with each other. 

Mountain View County would like to initiate contact with you, and our other adjacent Counties, to 

have initial discussions as to your thoughts of how these agreements will look between us, 

including process and timelines. 

We are proposing that an initial meeting be arranged following the CMMDC zone meeting on 

August 10, 2018 in Three Hills. We would host lunch and make all arrangements. 

If you have any further questions please feel free to contact me at (403) 559-7106 or Jeff Holmes, 

CAO, at (403) 335-3311 Ext 179. 

Sincerely, 

Bruce Beattie 

Reeve 

BB/ge 

pc J. Holmes, Chief Administrative Officer, Mountain View County

Rick Emmons, Interim Chief Administrative Officer, Clearwater County

T 403.335.3311 1.877.264.9754 F 403.335.9207 

1408 · Twp RCI 320 Postal Bag 100 Dkllbufy, AB, c.n!KUI TOM OWO 

-------� 
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REQUEST FOR DECISION 
SUBJECT: 2nd Draft Letter –  Clearwater County Broadband Initiative Provincial Broadband 

Strategy  

PRESENTATION DATE: July 24, 2018 

DEPARTMENT: 

Municipal 

WRITTEN BY: 

Djurdjica Tutic / 

Communications 

Coordinator 

REVIEWED BY: 

Rick Emmons / CAO 

BUDGET CONSIDERATIONS: ☐ N/A ☒ Funded by Dept. ☐ Reallocation

LEGISLATIVE DIRECTION: ☒None   ☐ Provincial Legislation (cite)  ☐ County Bylaw or Policy (cite) 

STRATEGIC PLAN THEME: 

Well Governed and Leading 

Organization /  

Community Well-Being 

PRIORITY AREA: 

2.5 Advocate in the best 
interests of our community  
and region. 

3.3 Ensure our established, 

as well as, new communities 

ae well connected and 

supported 

STRATEGIES: 

2.5.8 Actively pursue 

opportunities to discuss with 

Ministers issues concerning 

provincial legislation, programs 

or initiatives. 

3.3.1 Broader high speed 

Internet availability throughout 

most of Clearwater County. 

ATTACHMENT(S): Draft letter for broadband initiative 

STAFF RECOMMENDATION: 
1. That Council approves the draft letter to the Minister of Service Alberta.

BACKGROUND: 

At the previous Council meeting on July 12, 2018, Council requested Administration 

make amendments to the draft letter regarding the broadband initiative addressed to the 

Minister of Service Alberta.  

Attached to this agenda item is the second revised draft letter incorporating 

recommendations from Council.  
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July 24, 2018  
 
Honourable Brian Malkinson 
Minister of Service Alberta  
Executive Branch, 103 Legislature Building 
10800 - 97 Avenue 
Edmonton, AB 
T5K 2B6 
 
 
RE:  Clearwater County Broadband Initiative 
 Provincial Broadband Strategy 
 

 
Clearwater County Council has been moving steadily toward the deployment of a 
community-based rural broadband network.  Our initial steps were outlined in a letter 
sent to your predecessor on January 24, 2018.  
 
Clearwater County strongly advocates for provincial support of community-based 
broadband projects throughout rural Alberta. The support could be achieved by: 

1) providing matching grants for any rural municipality investing in local 
broadband infrastructure, 

2) adjusting the “flat rate fee” for ISP’s to take into account the lower 
population density of smaller rural communities,  

3) provide right of way access to facilitate construction, and 
4) provide Government leadership and policies, i.e. interest free borrowing. 

 
In late March, Clearwater County received $200,000 matching grant under Community 
and Regional Economic Support (CARES) program of the Economic Development and 
Trade Department and is in the process of developing a Broadband Strategic Action 
Plan, which will help connect more businesses to the internet, create jobs and benefit 
our broader rural community development.  

 
In April, Council completed a questionnaire providing specific recommendations to your 
Ministry. The most important of these was a recommendation to encourage community-
based projects in rural Alberta by providing matching grants to municipalities wishing to 
pursue these projects. These projects would help sustain communities by bridging the 
digital divide for rural Alberta, allowing residents to participate in the digital economy like 
our urban neighbours. Based on such a provincial policy, we would pursue federal 
grants so that the final sharing of community broadband infrastructure costs may be split 
evenly between the three levels of government at one third each. 

 
A previous policy adjustment to assign a “flat rate fee” for ISP’s connecting to the 
SUPERNET was intended to avoid disparities in the cost of service for those 
communities far from the data centres. What it did not recognize is that even the flat rate 
does not easily enable the connection of small numbers of customers in rural Alberta. 
For example, a connection serving 50 customers costs the same each month as one 
serving 500 customers – thus the cost per individual is 10 times greater for the customer 
of the small project. We would like to see this issue addressed in the new Strategy. 
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Clearwater County is collaborating with and received support for our initiative from the 
Village of Caroline and Town of Rocky Mountain House, as well as from the O’Chiese 
First Nation which is currently installing fibre to residences in their community. We have 
discussed collaboration on this initiative with other municipalities and first nations in 
central Alberta and will continue working on a cooperative model to solve the 
deficiencies of rural connectivity. Broadband will be a discussion topic during all our 
Intermunicipal Collaboration Framework (ICF) negotiations. 
 
Council understands that the Provincial Broadband Strategy will be completed this fall 
and we believe that this strategy should include support for community-based rural 
broadband projects. The Town of Olds pioneered community-based broadband service 
in Alberta and have inspired other municipalities to pursue being leaders of broadband 
services in their communities. 
 
Clearwater County looks forward to hearing of provincial and federal grant opportunities 
that may arise once the Province’s Broadband Strategy is completed.  In the meantime, 
should your Department wish further information on the broadband work being done 
here in Clearwater County, please contact our CAO, Rick Emmons at 403-845-4444 or 
remmons@clearwatercounty.ca   
 
Sincerely, 
 
 
 
John Vandermeer  
Reeve  
cc: Honourable Shaye Anderson, Minister of Municipal Affairs; 
 Honourable Amarjeet Sohi, Minister of Infrastructure and Community; 

Honourable Deron Bilous, Minister of Economic Development and Trade; 
Honourable Joseph Ceci, President of the Treasury Board and Minister of Finance; 
Honourable Oneil Carlier, Minister of Agriculture and Forestry; 
Honourable Richard Feehan, Minister of Indigeneous Relations; 
Honourable Sandra Jansen, Minister of Infrastructure; 
Member of Parliament for Yellowhead, Jim Eglinski; 
Rimbey-Rocky Mountain House-Sundre MLA, Jason Nixon; 
Village of Caroline; 
Town of Rocky Mountain House; 
O’Chiese First Nation; 
Sunchild First Nation; 
Town of Olds; 
Clearwater County Council; 
Big Horn First Nation; 
Summer Village of Burnstick Lake 
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REQUEST FOR DECISION 

SUBJECT: Local Authorities Election Act Amendments 

PRESENTATION DATE: July 24, 2018 

DEPARTMENT: 

Municipal 

WRITTEN BY: 

Christine Heggart / Manager, 

Intergovernmental & 

Legislative Services 

REVIEWED BY: 

Rick Emmons / CAO 

BUDGET CONSIDERATIONS: ☒ N/A ☐ Funded by Dept. ☐ Reallocation

LEGISLATIVE DIRECTION: ☐None   ☒ Provincial Legislation (cite)  ☐ County Bylaw or Policy (cite) 

Local Authorities Election Act 

STRATEGIC PLAN THEME: 

Well Governed and Leading 

Organization 

PRIORITY AREA: 

2.5 Advocate in the best 
interests of our community 
and region. 

STRATEGIES: 

2.5.8 Actively pursue opportunities to 

discuss with Ministers issues 

concerning provincial legislation, 

programs or initiatives. 

ATTACHMENT(S): Draft Letter – Minister, Alberta Municipal Affairs 

STAFF RECOMMENDATION: 
1. That Council reviews, amends as required and approves a letter to Minister

Shaye Anderson, Municipal Affairs, regarding Local Authorities Election Act
amendments.

BACKGROUND: 

On June 20, Alberta Municipal Affairs launched an engagement process on potential 

amendments to the Local Authorities Election Act, (LAEA) aimed to bring rules for local 

elections closer in line with those for provincial elections.  The LAEA establishes the framework 

for local elections in the province and is traditionally reviewed following each municipal election 

cycle, however the LAEA has not been amended since before 2013. 

The LAEA consultation process is open to the public to enable citizens, municipalities, school 

boards and other organizations to provide feedback on how elections are conducted. Topics 

include: campaign finances (e.g. contributions and expenses), third-party advertising, school 

board trustee elections, voter identification, advance voting, and residency requirements. The 

deadline to provide LAEA amendment feedback is July 31, 2018. 
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Discussion Guide http://www.municipalaffairs.alberta.ca/mc_elections  

Public Survey: https://www.alberta.ca/local-authority-elections-act-engagement.aspx 

 

At their June 26, 2018 meeting, Council directed Administration to draft a letter to the Minister of 

Alberta Municipal Affairs, regarding the LAEA review, to provide supplemental input on how 

municipal elections are conducted. Attached for Council’s review, amendment and approval is a 

draft letter to Minister Shaye Anderson, Municipal Affairs.  
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P.O. BOX 550 - Rocky Mountain House - AB - T4T 1A4 

Telephone: 403-845-4444   -   Fax: 403-845-7330 

Homepage: www.clearwatercounty.ca   -   Email: admin@clearwatercounty.ca 

 

July 24, 2017 

 
Honourable Shaye Anderson 
Municipal Affairs Minister 
MLA for Leduc-Beaumont, Constituency Office 
#106, 6202 - 29 Avenue 
Beaumont, Alberta  
T4X 0H5 
 
leduc.beaumont@assembly.ab.ca 
 

RE:  Local Authorities Election Act - Amendments 

Dear Minister Anderson: 
 
Thank you for the opportunity for the public, municipalities and elected officials to provide input into 
the upcoming Local Authorities Election Act (LAEA) amendments.  
 
At their July 24, 2018 regular meeting, Clearwater County Council discussed the LAEA amendments 
and public feedback mechanisms and decided that Council needed to supplement with this letter 
including Council’s additional thoughts related to the municipal election process and legislation.  
 
Council feels that the LAEA should better reflect the needs of rural municipalities, specifically voter 
identification requirements. In rural Alberta, many voters currently approved means of identification 
include a post office box address, rather than a physical address, which may pose a challenge for 
voting station officers (returning officers) in assisting the voter in determining their voting subdivision 
or in verifying voter eligibility.  
 
Although permitted, the development and use of a municipal voter registry is cost prohibitive due to 
the amount of time and administration needed to maintain such databases – and that’s why they are 
seldom used by municipalities in Alberta.  We encourage your ministry to come up with an innovative 
solution to assist municipalities with either voter registry development or enhanced voter 
identification requirements. 
 
Again, on behalf of Council, thank you for your time and if you’d like to discuss in more detail, please 
contact Rick Emmons, CAO at 403-845-4444 or remmons@clearwatercounty.ca 
 
Sincerely, 
 
 
 
John Vandermeer, Clearwater County Reeve 
 
cc:  Clearwater County Council 

LaRae Ellis, Senior Election Advisor – Alberta Municipal Affairs (larae.ellis@gov.ab.ca) 
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REQUEST FOR DECISION 

SUBJECT: 2018 Obsolete Bylaws – Bylaw 1054/18 

PRESENTATION DATE: July 24, 2018 

DEPARTMENT: 

Municipal 

WRITTEN BY: 

Christine Heggart / Manager, 

Intergovernmental & 

Legislative Services 

REVIEWED BY: 

Rick Emmons / CAO 

BUDGET CONSIDERATIONS: ☒ N/A ☐ Funded by Dept. ☐ Reallocation

LEGISLATIVE DIRECTION: ☐None   ☒ Provincial Legislation (cite)  ☐ County Bylaw or Policy (cite) 

MGA section 191(1) & (2) – amendment and repeal  

STRATEGIC PLAN THEME: 

Well Governed and Leading Organization 

PRIORITY AREA: STRATEGIES: 

ATTACHMENT(S): 2018 Obsolete Bylaws – Bylaw 1054/18 

STAFF RECOMMENDATION: 
1. That Council provides third reading of Bylaw 1054/18 to repeal bylaws that are

obsolete, inoperative, expired or otherwise ineffective.

BACKGROUND: 

At their June 26, 2018 regular meeting, Council reviewed and provided first and second 

reading of Bylaw 1054/18, which is intended to repeal 102 bylaws in total. For Council’s 

ease of review, all of the bylaws along with the table of bylaws recommended for repeal 

were placed in an internal folder at this link.  Of the bylaws that were determined to no 

longer be required, there were obsolete (12), expired (9), inoperative (3), ineffective (1) or 

otherwise superseded (76) bylaws.  

As Council is aware, the majority of bylaws to be repealed (73) with Bylaw 1054/18 are 

related to existing Highway Management Bylaw 1018-16 and the new process it established 

for licensing for municipal road allowance access and use, as guided by the Licensing of 

Municipal Road Allowance Policy.   

Administration advertised Bylaw 1054/18 for two weeks in local newspapers, as well as 

placed the bylaw online for inspection, in order to comply with s191(2) of the MGA which 

prescribes a repeal is subject to the same consents, conditions, or advertising requirements 

that apply to the passing of the original bylaw.  
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BYLAW NO. 1054/18 

 
BEING A BYLAW OF CLEARWATER COUNTY, IN THE PROVINCE OF 
ALBERTA, FOR THE PURPOSE OF OMITTING AND PROVIDING FOR THE 
REPEAL OF A BYLAW OR A PROVISION OF A BYLAW THAT IS 
INOPERATIVE, OBSOLETE, EXPIRED, SPENT OR OTHERWISE 
INEFFECTIVE. 
 

WHEREAS Section 63(1) and (2) of Municipal Government Act, R.S.A. 2000 
C.M.- 26 as amended, provides that a Council may by bylaw authorize the 
revisions of all or any of the bylaws of the municipality.  
 
AND WHEREAS Council deems it desirable to repeal bylaws that are no longer 
required. 
 
NOW, THEREFORE, upon compliance with the relevant requirements of the 
Municipal Government Act, the Council of the Clearwater County, Province of 
Alberta, duly assembled, enacts as follows: 
 
1. TITLE 
 
1.1. This Bylaw may be referred to as the "2018 Obsolete Bylaws”. 
 
2.   OBSOLETE BYLAWS 

 
2.1. The following bylaws and any amendments thereto are hereby    

repealed: 
 

Bylaw # Bylaw Name /Purpose 

3/85 Insurance for permanent employees 

6/85 Publication of Minutes and/or Information 

7/85 Lease agreement with Province for office space 

26/85    Agreement for Services (FCSS 1985-87) 

42/85 Revenue sharing with Village of Caroline for culture, recreation, fire 
grant 

44/86   Caroline Ambulance Agreement  

59/86    
Granting a permit for temporary occupation or use of a road allowance 
west of W1/2-14-37-07-W5M 

60/86    
Granting a permit for temporary occupation or use of a road allowance 
between Section 10 and 11-37-07-W5M 

68/86 Establishment of a Development Appeal Board 

69/86 
Granting a permit for temporary occupation or use of a road allowance 
west of SW-32-40-05-W5M (1/2 mile) 

71/86 
Granting of a permit for the temporary occupation or use of a road 
allowance  

77/87 
To establish a Committee to negotiate settlements with parties 
responsible for damage to Municipal Roads 

78/87 
Temporary occupation or use of a road allowance north of the N1/2-19-
40-08-W5M - 1 mile95/87 

95/87 Authorization of overdrafts 

109/87 
Permit for the temporary occupation or use of a road allowance west of 
SW-11-35-05-W5M and west of NW-01-35-05-W5M 

110/87 
Permit for the temporary occupation or use of a road allowance west of 
NW-14-35-05-W5M and west of NW-11-35-05-W5M 

113/88 

Temporary occupation or use of a road allowance north of the NW-31-
37-08-W5M (0.50 miles) and western 500 feet of road allowance north 
of NE-31-37-08-W5M (0.09 miles) 

119/88 

Permit for the temporary occupation or use of a road allowance west of 
Section 19-39-06-W5M, part of the south side of SW-30-39-06-W5M 
and part of the south side of SE-25-39-07-W5M  

126/88 
Entering into an agreement with the Town of Rocky Mountain House to 
establish a joint Tourism Action Committee 
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128/88 
Permit for the temporary permitting of a road allowance NE-08-38-06-
W5M 

141/88 

Agreement with Councils of the Town of Rocky Mountain House and 
Village of Caroline for joint establishment, control, operation, 
management and funding of an Economic Development Advisory Board 

149/88 Ambulance agreement with Specialty Medical Services and M.D. of 
Clearwater No. 99 and the Town of Rocky Mountain House 

169/89 
Granting a permit for temporary occupation or use of a road allowance 
east of Section 22-41-04-W5M  

170/89 
Granting a permit for temporary use of a road allowance east of NE-29-
38-08-W5M  

171/89 
Agreement with Alberta Transportation - Regular Road Grant and Dust 
Control 

186/89 

Granting a permit for temporary occupation or use of a road allowance 
west of Section 21-40-07-W5M - 1.0 miles and north of NW-21-40-07-
W5M - 0.5 miles 

197/90 
Entering into an agreement with the Alberta Local Authorities 
Reciprocal Insurance Exchange 

201/90 
Granting a permit for temporary occupation or use of a road allowance 
south of SE-17-39-06-W5M 

215/90 
Granting a permit for temporary occupation or use of a road allowance 
north of NE-10-39-06-W5M - 1/4 mile  

224/90 
Granting a permit for temporary occupation or use of a road allowance 
part of SE14, NE11, SW13, NW12-36-05-W5M 

226/90 Agreement with Village of Caroline providing Family and Community 
Support Services to residents of the Village of Caroline and M.D. of 
Clearwater No. 99  

227/90 
Granting a permit for temporary occupation or use of a road allowance 
west of NW-12-36-05-W5M, north of NE-11-36-05-W5M 

230/90 Tax transfer agreement with Town of Rocky Mountain House 

231/90 Tax transfer agreement with the Village of Caroline 

234/90 
Agreement with Alberta Transportation - Regular Road Grant and Dust 
Control 

241/90 

Granting a permit for temporary occupation or use of a road allowance 
west of Section 31-34-05-W5M - 1.0 miles and north of Section 31-34-
05-W5M - 0.5 miles 

247/91 Agreement with the Minister of Social Services and Community Health - 
F.C.S.S. funding 

267/91 
Granting a permit for temporary occupation or use of a road allowance 
between SE21 and SW32 and NE30 and NW29-39-07-W5M  

275/91 Cost sharing agreement with the County of Wetaskiwin 

276/91 Ambulance agreement with Specialty Medical Services and M.D. of 
Clearwater No. 99 and the Town of Rocky Mountain House 

278/91 
Granting a permit for temporary occupation or use of a road allowance 
between NE-08 and NW-09-38-06-W5M  

280/92 Amend the Development Appeal Board Bylaw No. 68 re: appointments  

308/92 
Granting a permit for temporary occupation or use of a road allowance 
west of SW-13-36-05-W5M  

330/92 
Granting a permit for temporary occupation or use of a road allowance 
west of NW-11-40-05-W5M - 1/2 mile 

331/93 Ambulance agreement with Town of Eckville, Counties of Lacombe and 
Red Deer and the Eckville General and Auxiliary Hospital and Nursing 
Home District 

332/93 
Granting a permit for temporary occupation or use of a road allowance 
west of SW-22-39-05-W5M - 1/2 mile 

347/93 
Permit for the temporary occupation or use of a road allowance west of 
SW-02-38-09-W5M - .37 mile 

363/93 
Granting a permit for temporary occupation or use of a road allowance 
between W1/2 26 and E1/2 27-34-06-W5M - 1 mile  

377/93 
Granting a permit for temporary occupation or use of a road allowance 
that portion north of NE-10-38-06-W5M - 0.5 miles 
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380/93 Ambulance agreement with Town of Eckville, Counties of Lacombe and 
Red Deer, the Eckville General and Auxiliary Hospital and Nursing 
Home District and the Eckville and District Ambulance Service 1993 
Limited 

393/94 
Granting a permit for temporary occupation or use of a road allowance 
that portion east of SE-02-36-07-W5M 0.25 mile  

403/94 
Granting a permit for temporary occupation or use of a road allowance 
that portion north of NW-23-41-05-W5M - .50 mile 

420/94 
Granting a permit for temporary occupation or use of a road allowance 
that portion east of SE-18-35-04-W5M - .50 mile 

433/94 
Granting a permit for temporary occupation or use of a road allowance 
that portion west of SW-07-34-07-W5M - .50 mile 

454/95 
Granting a permit for temporary occupation or use of a road allowance 
that portion east of NE-32-37-08-W5M - 1/2 mile 

468/95 

Granting a permit for temporary occupation or use of a road allowance 
that portion west of SW-02-37-07-W5M and NW-35-36-07-W5M from 
the north corner of SW-02-37-07-W5M south to the driveway entrance 
on N1/2 of NE-34-36-07-W5M - 3/4 mile  

490/96 
Granting a permit for temporary occupation or use of a road allowance 
that portion west of NW-01-36-05-W5M - 1/2 mile 

517/96 
Granting a permit for temporary occupation or use of a road allowance 
that portion north of NE-36-36-07-W5M - 1/2 mile 

533/96 Establishment of Assessment Review Board 

539/96 
Granting a permit for temporary occupation or use of a road allowance 
between SE-02-39-07-W5M and NW-35-38-07-W5M  

542/97 
Granting a permit for temporary occupation or use of a road allowance 
between N1/2-33-39-07-W5M and S1/2-04-40-07-W5M 

546/97 Recreation agreement with the Town of Rocky Mountain House 

553/97 
Granting a permit for temporary occupation or use of a road allowance 
between SW-35-39-07-W5M and SE-35-39-07-W5M  

557/97 

Granting a permit for temporary occupation or use of a road allowance 
from the SE corner of SE-01-47-08-W5M west to the NW corner of NW-
36-46-08-W5M 

559/97 
Granting a permit for temporary occupation or use of a road allowance 
north of NW-21-38-07-W5M 

567/98 
Granting a permit for temporary occupation or use of a road allowance 
north of SW-17-40-06-W5M, Plan 772 2939, Lot A  

573/98 
Granting a permit for temporary occupation or use of a road allowance 
south of SW-27-38-07-W5M  

574/98 
Granting a permit for temporary occupation or use of a road allowance 
between E1/2-01-36-07-W5M and W1/2-06-36-06-W5M  

604/98 
Granting a permit for temporary occupation or use of a road allowance 
between SW-04-37-04-W5M and NW-33-36-04-W5M  

620/99 
Granting a permit for temporary occupation or use of a road allowance 
between NE-12-38-05-W5M and SE-13-38-05-W5M 

648/99 Freedom of Information and Protection of Privacy Act fees 

676/00 
Granting a permit for temporary occupation or use of a road allowance 
west and south of SW-04-36-04-W5M  

683/00 
Granting a permit for temporary occupation or use of a road allowance 
between NW-08-36-07-W5M and NE-07-36-07-W5M 

687/00 
Granting a permit for temporary occupation or use of a road allowance 
between SW-30-44-06-W5M and SE-25-44-07-W5M 494 metres  

693/01 
Granting a permit for temporary occupation or use of a road allowance 
between NE-19-38-06-W5M and NW-20-38-06-W5M - 1/2 mile  

726/02 Road Allowance Permit-North of NW 11-38-5-W5th 

728/02 Road Allowance Permit West of NW 30-35-4-W5  

730/02 Road Allowance Permit - Township 34-7-W5th  

742/02 Road Allowance Permit East of NE 7-35-7-W5th  

760/03 
Road Allowance Permit - West of the River Between SW 14 and NW 
11-37-6-W5th  

761/03 Road Allowance Permit-Between SE 22 and SW 23-38-6-W5gh  

768/03 Road Allowance Permit - Between E 1/2 31 and W 1/2 32-40-60-W5th  
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781/03 Road Allowance Permit - Between S 1/2 25 and N 1/2 24-44-5-W5th  

827/05 
Road Allowance Permit – Between NW 12/NE 11-37-6-W5M and SW 
13/SE 14/37-6-W5M  

836/06 
Permitting of Road Allowance between S.W. 15 and N.W. 10-37-4-
W5M  

854/06 
Permitting of Road Allowance between and to the west of NW-19-38-8-
W5M and SW 30-38-5-W5M  

899/08 Road Allowance Lease  

908/09 Permitting of Road Allowance – NE 32-39-7 & SE -5-40-7 

909/09 
Permitting of Undeveloped Road Allowance Johnston Road Plan 
2477JY 

916/09 Road Allowance SW 13-41-5-W5  

968/13 Road Allowance  

971/13 Road Allowance  

973/13 Road Allowance  

978/13 Road Allowance  

993/14 Speed Limit – Twp Road 41-0 

995/14 
Regulatory Sign Amendment – STOP Sign at Range Road 7-3A (River 
Road). 

1004/15 
Road Allowance Usage – South of SE 30-39-04-W5M & SW 30-39-04 
W5M approx. 8 acres  

1005/15 
Road Allowance Usage – between NE 36-37-08 W5M & SE 01-38-08-
W5M approx. 4 acres  

1012/16 Road Allowance between ME 35 36 06 W5M and SE 02 37 06 W5M 

1013/16 Road Allowance between NW 21 39 04 W5M and NE 20 30 04 W5M 

1029/17 Bylaw Correction Bylaw 

 

 

 
3.   EFFECTIVE DATE 
 
3.1. This Bylaw comes into force and effect upon third and final reading. 
 
 

READ A FIRST TIME this 26th day of June, 2018. 
      

READ A SECOND TIME this 26th day of June, 2018. 
 

READ A THIRD AND FINAL TIME this 24th day of July, 2018. 
 

 
   

 REEVE 
 
 
   

CHIEF ADMINISTRATIVE OFFICER 
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6112 Council 1 121

Caroline Ag Society 1

6t13 CCPAC 1 91

6118 A&P 1 'l 91

6/19 Workshop 1 1 91

6120 MPC 1 1 91

6121 SPIRIT 1 68.4

6126 Council 1 91

Remuneration Calcu lation office use only)
Kms @ $0.SS = 65s.-t rlo Meetinss @ 151.00 = I ltqr-.r1610. ÒÒ 

I

Lunch @ 16.00 = ø5o1. oo ø+ Meetings @ 127.04 =

& Meetings @ 288.00 = 5'16. oo
Supervision = loog. oo

TOTAL = TOTAI.:J.oo ,-t I6

. ¡rr
\D f l4l

nage-lroff

I5 
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Clearwater County ffíl
Councilor and Board Member Remuneration Statemenf'

-Pagel-

For the Year of ...2018......

Name of Councilor / Board Member ...1â+.ç.,a*..Á*l.tV.
Pavment Periods

January

May

September

February March

@
October November

Supervision Rate - $11003.00 Monthly
Reeve Supervision Rate - $21014.00 Monthly

July

April

August

I)ecember

Reeve Rate - $1250.00
Dâte Type of Meeting Attended

First 4 Hours
$161.00

Next 4 Hours
$127.00

Next 4 Hours
s127.00

Regular Council
Meetins 3288.00

Lunch $16.00
Mileage @
S0.55 I km

*ar''/Ll !,ôe,et^â¿¿'z¿n,! ,t i7a
(

e
- 

¿e"
Tuat2" tti:z¡lt '4¿. ë- s;ô

7t¿ø ê1 Eoa/- ,?¡,¡¿.(¿¿t Vu.-.. rr(t t/
fcZ¿.¡l (Joun., / t4
Tun¿.¡4 Ptì A ¿ €*ort t4
ltnt /( h¿e 1-/ t-/ t/
îu.t ¿ /4 ltvrl<Àu-, L.'/ /q
I'n¿ zl (L n ^ ,F¿y'"r-r-o l?o
7¿z¿U a-l H¿.1/o,t tßz¿r.t-/ )/
7,tn-¿.Ða- Fa<s -a,y'.2,( .êla^ l/' r¿¿

lttnt.JL y'a rn ,'r'/ t/ t¿/

U¡t¿ ã'). 1>2/¡¿u ,rn¿?¿; r./ .-

ì¿n¿ 4'7 n/¿H /q,f
./,ni&q 5l 3>-t G'on/ ,,/ //

râ\ l\n n
{more Space on Back ofPage}

neration Calcu n
It Meetings @ $161.00: \l-? l.oo - ìn Kms @ $0.5s: 39 I . o5 -

Meetings @ $127.00: 31l.oo - .Ø Lunch @ $16.00: ø
& Meetings @ S288.00: 5'?6.oo -

Supervision: \ôôð ao '
TOTAL: 3-t3l.oo TOTAL: 3gt .6-

Signature {Councilor / Board Member}

Rc¡irr¡¡iei:rlion l;onn 2û T 8.dr:c

a
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Councillor and Board Member
Rem u neration Statement

PERIOD

(more space on back of pdge)

Name of Councillor / Board Member: Cammie Laird

Date: May2018

Signature

(Councillor / Board Member): øK*--j
January February March April

,/ May Ju ne July August

September October November December

Council Supervision Rate s1,003.00 / Monthly
Reeve Supervision Rate $2,014.00 / Monthly

Deputv Reeve Supervision Rate $r,zso.oo/ Monthly

Date Type of Meeting Attended
First 4
Hours

s161.00

Next 4
Hours

5L27.00

Next 4
Hours

Srzz.oo

Regular

Council
Meeting
s288.00

Lunch

Sro.oo

Mileage

@

$0.55/km

May 1 Mtg.: CC Special Council (12:30-13:15 Hrs.) 1 26

May 1 Workshop: Council (RE: Strat. Plan (13:1S17:00Hrs.) 1

May I Mtg.: CC Reg. Council (08:30-14:30 Hrs.) 1 26

May 9 Mtg.: CRFRS @ HQ (12:30-15:00 Hrs.) 1 28

May 9 Travel to Edmonton RE: SC-FC mtg. (15:00-18:00 Hrs.) 1 215

May10 Mlg.: Sa&VtudeBFiÞsubeundl@ €dmonlon (@$- ls:æ- !a:S Hß.)lEvel 1 1 'l 32.50 215

May 11 wotuhoÞ:Ro Rivor Uæ€Gþup (æ.æ:Þ15.G10:æ H6.) @ & T€v€l Lå@mbo 1 1 11.00 146

May 11 Attd: CRFRS Advanacment Ceremony @ HQ I 28

May 14 rc*åhoprJoíd CCa RMH ømdl (RE: ôudsel2øa R€*N6) (6is16:æ l3:s HE I 26

May 15 Workshop: Council (RE: BB & Pub. Ed. (08:30-15:00 Hrs.) 1 1 26

May 16 Commun¡ty Disc. @ W¡throw (09:30-1 1:30 Hrs.) 35

May 17 Attd: Check Stop BarBQue (15:30-22:00 Hrs.) 48

May 22 Mtg.:CC Reg. Council (08:30-1'12:00 Hrs.) 1 26

May 23 lravd to Câlgâry RE: Fly to Hal€fd(May 24) RE: AttÞ!ì FCIII Confêrêncê I 21.50 214

May 24 TEvd from Calgary to Hâlild RË: FcM Confer€ne(o7r00 - 13:00 Hß.) 1 1 48.50

May 30 Check into Hotel etc. RE: FCM Conference (14:30 Hrs.) 21.50

Remunerat¡on Calculation (for office use only)
I Meetings @ 161.00 = tqqq.oo I I tosq Kms @ SO.SS = 5ße. {5
I Meetings @ L27.0O = ¡¿lB,ôô I Lunch @.05€O = t5{-.5o
â Meetings @ 288.00 = 6-rb.oo

Supervisíon = too3.<3c)
+8â,ssQúrpt -lcrlaQ,

TOTAL = r-Ìt1l.()O TOTAT= Tâ.Al

Pry*','h1, Page 1 of 2
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Councillor and Board Member
Rem u neration Statement

Date Type of Meeting Attended
First 4
Hours

Srer.oo

Next 4
Hours

S127.oo

Next 4
f.lours

5127.00

Regular

Council

Meetíng
S2sB.oo

Lunch

Sre.oo

Mlleage

@

So.ss/tcnn

May 31 Attd.: FCM Conference (07:30-17:30 Hrs.) 1 1 21.50

Page2of 2
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ûate May 11, l01g
Number 1gT

Arnount
,Fì _- Cã-1

â

å

i
t

I
I

*

Description Source Water Tooikit

Rec" Fronn

Approved by Keith Ixecutive Director

t
ì
i

"¡

0'X

!t
1'

t¡

trll

2Û ' +

rF,Á"1)6{-

177'6+
172"89+
t+82. " r5x+

!:
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ßg.àr"ry"
Cammie Laird
Box 550
4340 47 Avenue
Rocky Mountain House AB T4T1A4

INVOICE

Membership No.
A/R Number
Group Code

Company Name

Room No.

Arrival

Departure

Page No.

Folio No.

Conf. No.

Cashier No.

447

04-10-18

04-11-18

1of1

3353

41674682

7697

04-11-18 1Q:52'.18 AM EST

Date Text Charges Credits

04-1 0-18

04-1 0-18

04-1 0-18

04-1 0-1 I
04-11-18

Room Charge

DMF

Alberta Tourism Levy

Rooms GST

Mastercard

XXXXXXXXXXXXT3S9 XX/XX

139.00

4.17

5.73

7.16

156.06

Total 156.06

Balance

Radisson Rewards: Members enjoy Member Only Rates, have access to exclusive benefits,
and earn towards free nights across Radisson Hotel Group'* portfolio of hotels,

Enroll and learn more at the front desk or at radissonhotels.com/rewards.

Thank You For Staying With Us

I agree that my liability for this bill is not waived and agree to be held personally responsible in the event that the indicated person, company or
association fails to pay for any portion or the full amount of these charges.

Guest S¡gnature_

Radisson Hotel Edmonton South
4440 Gateway Boulevard

Edmonton, Alberta T6H 5C2
Telephone: (780) 437-6010 Fax: (782) 431-5804

Email; RHI_ESAL@radisson.com

156.06

0.00

I5 

Page 124 of 142



I5 

Page 125 of 142



Gammie Laird
Box 550
4340 - 47 Avenue
Rocky Mountain House AB T4T1A4

INVOICE
Membership No.

A/R Number
Group Code

Company Name

Room No.

Arrival
Departure

Page No.

Folio No.

Conf. No.

Cashier No.

243

05-10-18
05-10-18

1of 1

5840

41991875

7700

05-10-18 08:39:594M EST

Date Text Charges Credits

05-1 0-18

05-1 0-1 I
05-1 0-1 I
05-1 0-1 I
05-1 0-1 I

119.00

3.57

4.90

6.13

Room Charge

DMF

Alberta Tourism Levy

Rooms GST

Mastercard

XXXXXXXXXXXXT3Sg XX/XX

133.60

Total 133.60

Balance

Radisson Rewards: Members enjoy Member Only Rates, have access to exclusive benefits,
and earn towards free nights across Radisson Hotel GrouprM portfolio of hotels.

Enroll and learn more at the front desk or at radissonhotels.com/rewards.

Thank You For Staying With Us

my liability for this bill is not waived and agree to be held personally responsÍble in the event that the indicated person, company or

fails to pay for any portion or the full amount of these charges'

Radisson Hotel Edmonton South
4440 Gateway Boulevard

Edmonton, Alberta T6H 5C2

Telephone : (7 S0) 437 -601 0 Fax: (7 82) 43 1'-5804

Email: Rffi-EsAl@radisson.com

133.60

0.00

I agree that
association

Guest

I5 

Page 126 of 142



I5 

Page 127 of 142



Name & Address

Kðålä*" fruï 2335 Pegasus Road N.E. . Calgary, AB T2E 8C3
Phone (403) 717-1999 . Fax (403) 717-1901

Reservations
www.hiltongardeninn.com or 1877 STAY HGI

Calgary.{irport

Laird, Scott

RR#1

ROCKYMOUNTAIN HOUSE AB T4T2A1
CANADA

Confirmation Number: 34432381 65

5t24t2018

Room
Arrival Date
Departure Date

AdulVChild
Room Rate

220tK1RZ
512312018 9:02:00 PM
5t24t2018

Rate
HFI#
AL:
Car:

2lo
154.00

Plan: P1
475699534 BLUE

PAYÙIßNT DUE UPON REC8Itr . T.5% PER ùIONÏH INTERES
GARCE WILL BE APPLIED TO ALL PAS DUE INVOICES

GST#736756529

Hilton

WALDORF
ASlORla"

EST ROOM
NAT¡ON MARKETING FEES

TAX
RISM LEVY

*8680

cE"*

CO N RAD

\W

@"

COftO'D.t/V'*""- | ú

Hilton

TÀPESiRY
COLLEClION

5t23t2018
$172.89
$172.89

STAY TOTAL
$172.89
$172.89 cullro

n 5,000 hotels f)
DOIJBLETREE

within 72 hours of checkout. To check your earnings or

visit HonorS.com

$154.00 $18.89

EMBÂSSY
SUITEg

DKff¡""

6ãS2

I
HOMEWOOD

rú:'t{'IH

hr.e.M-Eq

r@.

Hilton
GrandVacations

I Hittr" I
[-¡¡6¡9p5J

DATE REFERENCE DESCRiPTION AMOUNT

5t23t2018
5t23t2018
5t23t2018
5t23t2018
5t24t2018

EXPENSE

ROOM AND

ahd resorts

Total lnvoice

Hilton

DAILY

3462751
346275',1

3462751
3462751
3462942

stays are

100 countries,

SUM

your next stay at more

$154.00
94.62

$7.93
$6.34

($1 72.8e)

$0.00

DATE OF CIIARGE

5124120',t8

FOLIO NO./CHECK NO.

563414 A

ACCOTJNT NO.

MC *8680

AUTHOR¡ZATION
023676

INITIAI-CARDMEMBERNAME
Laird, Scott

PT'IRCTIASES & SERVICES

TÐGS

TIPS & MISC.

ESTABLISHMENT NO. & LOCATION BTABL¡SHMEM AOGES TO TNSMIÌ TO CN AOLDSR FOR PAYMEM

TOTALAMOIJNT -172.89
CARD MEMBET{S SIGNATURE

X
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Councillor and Board Member
Rem u neration Statement

**

PERIOD

(more spoce on back of page)

Name of Councillor I Board Member: Cq¡nmie Laird

Date Wzorc -\t.ne

#f^",,o)
Signature

(Councillor / Board Member):

January February March April

May ¿l:une July August

September October November December

Council Supervision Rate s1,003.00 / Monthly
Reeve Supervision Rate S2,014.00 / Monthlv

Deputy Reeve Supervision Rate $1,250.00 / Monthly

Date Type of Meeting Attended
First 4
Hours

s161.00

Next 4
Hours

sr27.OA

Next 4
Hours

S127.oo

Regular

Council

Meeting
S288.oo

Lunch

Sro.oo

Míleage

@

so.sslkm

June 1 Attd.: FCM Conference (07;30-17:30 Hrs.) 1 I 21.50

June 2 Attd.: FCM Conference (07:30-t7:30 Hrs.) I 1

June 3 Attd.: FCM Conference (07:30-17:30 Hrs.) 1 1

June 7 Tãvaltum Hâlihx b câl!âryb Rocky RETFcM conftr¿næ(13:0Gã:æ HF.) 1 1 1 48.50 215

June 12 Mtg.: CC Reg. Council (08:30-17:00 Hrs.) 1 26

June 14 Attd: Rocky Chanber ofCommerce Lunchion &AGM ( f1:0G13:00 HF.) 1 28

June 14 Attd: Rocky Leaming Center Open House (14:00-15:00 Hrs.) 28

June 14 And: Or. R€c.A Rot.appræ¡alb¡ Éven¡ng @ Plîê HllbGolfcoußo(17:e20:s H6.) 1 46

June 18 Mtg.: CC A&P (08:30-15:00 Hrs.) 1
,| 26

June 19 Workshop: Council - RE: CC Facil¡ty Review & Tour. (08:30-16100 Hß.) 1 1 26

June 19 Mq.: Wld-Roæ Schúl h RE: Cooddor Sch@b pran Pub. Ed. @ DT l¡sh 181 $20:æ I 39

June 20 'Mtg.: Roclq Sen. Hou8e¡ngCouncil @ w6NiewLodg€ (09:00-12:00 HÉ-) 1 28

June 26 Mtg.: CC Reg. Council (08:30-17:00 Hrs.) 1 26

June 28 Mtg.:Attd.: CCTA @ Arbutus Hall 30

June 29 And.: DT Hlgh REr 2018 Grad - Grêålings from CC Council (13:3016:30 Hß.) 1 39

lwdvì¡¡^¡e¡8l.- Remuneration Calculation (for office use only|
Kms @ SO.S5 = å9ô.î5g Meetings @ 16L.00 = lâ88.oo I I seq

Lunch @ 1ÞQ0 = '1O.oo9 Meetings @ 727.OO = rrr{3.()0 I

å. Meetings @ 288.00 = 51t.Oo
Supervision = lôô3.ôo

\3â1.q6

TOTAL = TOTAL =

GæereE

+4oq .oô

N{F\*r' A
Page 1 of 2
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HALIFAX MARRIOTT HARBOURFRONT GUEST FOLIOMARRIOTT

561 LAIRDICAMMIE/SCOTT
ROOM NAME

FCM
XXX
XXX
11111

ADDRESS

NKNB
TYPE

NE

245.OO 06104118 09:45
RATE DEPART TIME

05/30/18 17:22
ARRIVÊ TIMÊ

MCXXXXXXXXXXXXS06l
PAYMENI

5904
ACCï#

9489
GROUP

45

ROOM

CLERK
MR\rl/#: 1860936494

DATE

03l02

05/30
05/30
05/30
05/30
05/30
05/30
05/31
05/31
05/31
05/31
05t31
05/31
06/01
06/01
06/0'l
06/01
06/0'l
06/01
06t02
06to2
06102
06t02
06102
06t02
06/03
06/03
06/03
06/03
06/03
06/03
06t04

ADVDP-MC
PAYMENT RECEIVED BY: MASTERCARDPARKING # 590422PARKING JDPRKTAX JD

TR ROOM 56'1, 1ROOMTAX 561,1
occ LEVY 561,1PARKING #0590406PARKING MMPRKTAX MM
GP ROOM 561, 1

ROOM TAX 56,I, 1

occ LEVY 56't, 1PARKING #0590406PARKING MMPRKTAX MM
GP ROOM 561, ,I

ROOMTAX 561,1
occ LEVY 561, 1PARKING #0590406PARKING MMPRKTAX MM
GP ROOM 561, 1ROOMTAX 561,1
occ LEVY 561, 1PARKING #0590406PARKING MMPRKTAX MM
GP ROOM 561, 1ROOMTAX 561,1
occ LEVY 561, 1

CCARD-MC
PAYMENT RECEIVED BY: MASTERCARD

1

2
1

1

XXXXXXXXXXXXS06l
.00

25.00
3.75

269.00
41.16
5.38

.00
25.00

3.75
245.00

37.49
4.90

.00
25.00

3.75
245.00

37.49
4.90

.00
25.00

3.75
245.00
37.49
4.90

.00
25.00

3.75
245.00

37.49
4.90

XXXXXXXXXXXXSOGl

F

A
B

F

A
B

F

A
B

F

A
B

F

A
B

287.39

1321.46

.00

====================== ================= SUMMARY OF TAXES
DESCRIPTION TAX

A
B
c
D
E
F
þ
H

5.30% HST
% OCCUPANCY LEVY

TAXED
AMOUNT

.00

.00

.00

.00

.00

.00

.00

.00

191.12
24.98

.00

.00

.00
18.75

.00

.00

s%
5%
5o/o
5o/o
5o/o

HST

HST
HST
INCLUDED
ADDED HST
HST

15% PHONE TAX

NET CHARGES
't374.04

TAX
234.85

CREDITS
1608.85 00

FOLIO

HALIFAX MARRIOTT HARBOU RFRONT
1919 UPPERWATERST
HALIFAX, NS B3J3J5
902-421-1700 HST VENDOR # 822964748

MARRIOTT

maximum âllowed by ¡aw, plus tho reasonable oost ofoolleclion, lnclud¡ng attornoy foos.

Signãluro X
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HALIFAX MARRIOTT HARBOURFRONT GUEST FOL¡OMAR R I OTT

561

45

LAIRD/CAMMIE/SCOTT
ROOM

05/30/18 17:22
ARRIVE

MCXXXXXXXXXXXXsOGl
PAYMENT

245.00
RATÉ

06104118 09:45
DEPART TIME

TIME

5904
ACCT#

9489
GROUP

NKNB
NAME

FCM
XXX
XXX
11111

ADDRESS

NE

ROOM

CLERK
MRW#: '1860936494

CHARGES

See our "Privacy & Cookie Statement" on Marriott.com

HALIFAX MARRIOTT HARBOURFRONT
1919 UPPER WATER ST
HALIFAX, NS B3J3J5
902-421-170Q t-.tST VENDOR # 822964748

MARRIOTT

mâximum allowed by law' plus the reasonable cost ofcollsclion, including attorney fees.

Slgnature X
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Councillor and Board Member
Rem u neration Statement

Name of Councillor / Board Member: lvt tcH ELLe sfr¿4 nlsoil
Date: JuLv b, 9Õt8

Signature

(Councillor / Board Member): w
PAYMENT PER¡OD

(more space on bock of

January February March April

May June July August

September October November December

Council Supervision Rate sr,oo¡.oo / Monthly
Reeve Supervision Rate s2,014.00 / Monthly

Deputv Reeve Supervision Rate s1,250.00 / Monthly

First 4
Hours

S161.oo

Next 4
Hours

S127.oo

Next 4
Hours

$rzz.oo

Regular

Council
Meeting

s288.00

Lunch

S16.oo

Mileage

@

so.sslkm
Date Type of Meeting Attended

,2bMNY I'L Soeciø.] PWq

lst '," Ir.<haD
&bAnà
JbIrh
JLq+h Fcsç a V
te4nfh RDRMUG Dukshap
JLl++h lai.rv+ Crvr,^cil l'l*rt
Jl^l5*h t/

t/ t/t7+h RDRTAWê "mþL
r/ ltLtq+^ tlorn

Jt/).{â"/ (tal nit tr þtt;F-a

â_LAA \Jvta* .WÅ .$nia. fhrs
(â.A3r,\
\\ \\,11Å l'ro.,r{ Qthlicç^, aørt * ,,|/

)L\'/ râ L\\ \y
"fi+f. ùft t/ \7 rruO?$lfi 8n er rJt¡v *b Cou^t;l Pß¿tþÀ

Remuneration Calculation (for office use only)
*58- t5 -lz Kms @ S0.SS =

Lunch @ 16.00 =

833

Meetin

Meeti
Meeti

llSA.oo
\3\-1.

@ 161.00 =
@ L27'OO=

288.00 =

rl

oo 3.
-TAxi öza-to
Workskrco Zo.¿:c>
k\ote-\d rs*B,tl6 \.o¿>" TOTAT = i)o93, lO

\ sau[, q5
Su

\ 5È rv\Tc5@
rvtston =
Bl,ra

Tor*u 4qtq.oo Page 1 of 2
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5.r.¡or.=r¡y^\
5*ne-- rÕ

Rtr 2-
\ Counc¡¡lor and Board Member

Remu neration Statement

Date Type of Meeting Attended
First 4
Hours

S161.oo

Next 4
Hours

S127.oo

Next 4
Hours

S127.oo

Regular

Council

Meeting
s288.00

Lunch

$ro.oo

Mileage

@

So.ss/tm

Ìve\l "ß+h L,<;tieuitlr k*\!,nn ¿ Qu hti clna r,/ '7A.
-Jq4h tn mü n-t fxoa,lbntul ûtht;cã' r./ sb
#Lh -Drov¿ -lo Cataatu 'far trû,lJ t/ /71
3cr4. FLu 4o Fcti Éal¡fay t/

3r+h tru [tr^lrc^- V

r,t lñ
ft \\ \U

\r )) lÞl u
\r U

Page 2 of 2
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ASSOCIATED CAE
ALLIED LIMOUSIN

307-41 AVENUE NE
CALGARY AB T2E 2N4

(403) 2ge.r111

cAR#1346

SALE

MID: 4189233
TID: OK189233 REF#: 00000014
Batch #: 051 SEO: 0f100100i01405107118 €:2õ:03
APPR CODE; 050ð2F
VISA***r****di**1501c **l**

AMOUNT
TIP
TOTAL

VISA CREDIT
AID: 400000000fi010
TVR: 80 80 00 g0 00
TSt 78 00

OO.APPROVED.Of)I

$21.r0
$õ.00

$26.10

THANK YOU

CUSTOMER COPY

*
Date May 11, 2018

Number ?û0

A¡'nount $ >)

Descripti on SCIurce Water Sual ity To*lkit Workshop

Rec. From /t LiC h L(b- ()Yl

c^','(ll-.a

Approved by Keith Ëxecutive Ðirector

"*
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HALIFAX MARRIOTT HARBOURFRONT GUEST FOLIOMARRIOTT

451 SWANSON/MICHELLE
ROOM NAME

XXX
XXX
11111

NKNG
NE

163

ROOt\4

ÇLERK
ADÞRESS

245.00 06104118 10:48
RATE DEPARl IIME

05/30/l I 16:07
ARRIVE TIME

VSXXXXXXXXXXXXl50l
PAYIUENT

5805
ACCT#

9489
GROUP

TYPË

MRW#: 1860938964

RENCR

03t02

05/30
05/30
05/30
0s/31
05/31
05/31
06/01
06/0'l
06/01
06t02
06t02
06t02
06/03
06/03
06/03
06/04

ADVDP-MC
PAYMENT RECE

GP ROOM
ROOM TAX
OCC LEVY
GP ROOM
ROOM TAX
OCC LEVY
GP ROOM
ROOM TAX
OCC LEVY
GP ROOM
ROOM TAX
OCC LEVY
GP ROOM
ROOM TAX
OCC LEVY
CCARD-VS

IVED BY:MASTERCARD

PAYMENT RECEIVED BY: VISA

DESCRIPTION

15.30o/o HST
2% OCCUPANCY LEVY,I5% HST
15% HST
15% INCLUDED HST
15% ADDED HST
15% HST
15% PHONE TAX

NET CHARGES
't225.00

XXXXXXXXXXXXl sO,I

SUMMARY OF TAXES

XXXXXXXXXXXXSOol

4.90

287.39

1149.56

245.00
37.49
4.90

245.00
37.49
4.90

245.00
37.49
4.90

245,00
37.49
4.90

245.00
37.49

451,
451,
451,
451,
451,
451,
451,
451,
451,
451,
451,
451,
451,
451,
451,

A
B

A
B

A
B

A
B

A
B

.00

TAX

187.45A
B
c
D
E
F
\J

H

NT
.00
.00
.00
.00
.00
.00
.00
.00

AMOU
TAXED

CREDITS
1436.95

24.50
.00
.00
.00
.00
.00
.00

FOLIO
.00

TAX
211 .95

See our "Privacy & Cookie Statement" on Marriott.com

HALIFAX MARRIOTT HARBOURFRONT
1919 UPPER WATER ST
HALIFAX, NS B3J3J5
902-421-1700 HST VENDOR # 822964748

MARRIOTÏ

max¡mum allowed by lâu plus lhe reâsonable cost ofcollection, includ¡ng attornry fees.

Slgnalure X
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Receipt for Sandman Signature Calgary Airport Hotel, Calgary https ://www. expedia. calitinerary-receipt?tripid: I d4e 1 4f2- e5 f2- 4 4 52 -

e f*p*dis.cs
Receipt for Sandman Signature Galgary Airport Hotel, Galgary
29 May 2018 - 30 May 2018 Itinerary # 7 354552923412

Booked ltems Cost Summary

Hotel: Sandman Signature Calgary Airport Hotel

254 HopewellWay NE, Calgary, ABT3J 4V7

Check-in: 2910512018 l Check-out: 30/05/2018, 1 rooml 1 night

Booked Date:24 May2018

Room Price

1 night

Taxes & Fees

c$r50.s5

c$134.10

c$16.45

Traveller Information

Michelle Swanson

Room 1: Double Room, 2 Queen Beds

Subtotal: C$150.55

5,413 Expedia Rewards points used: -C$38.65

Trip Total: C$111.90
Collected by Expedia

Pa¡d: G$111.90
[Visa 1501]

All prices quoted in CAD.

I of I 2018-07-06,12:42 p.m
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Clearwater County
Councilor and Board Member Remuneration Statement

-Page 1 -

......Jb,¿

For the Year of ...2018......

Name of Councilor / Board Member

January

May

September

PavmentlPeriods

F

October

March

July

November

April

August

December

Council Supervision Rate - $1,003.00 Monthly
Reeve Supervision Rate - $21014.00 Monthly

June

f)ate Type of Meeting Attended
First 4 Hou¡s

$161.00
Next 4 Hours

$127.00
Regular Council
Meetins $288.00

Lunch $16.00
Mileage @
$0.55 / km

l FC14 ^ *&,¡F/)< >-
2 t= er\ ^ t.t-,rtt-t F*< l/
..l

: - l.f/ïLt l=t1h[=crq

Next 4 Hours
$127.0o

5 ?ç¡v¿rl FR,or  lJ*i tFt+x /¿{o
R r,4 C) r¡-pcot,T Pç<c¡¡t e7c
R n u f?avtrt Fne ø>r- rc

t,a ()au,t;ci t- VA
rat> l-loç rtThtanu,, w
lLl l?o.cxv Cvtngz& w

C+EP Ar;u /æon lbo
IK AoP \\ \t \ \ %
tq CautueiL tucaxc*oþ (..^ì\ lñ. \\ u k)
al A6oetGti/tL DAv l/ \d\\ I_i þ
,/- > fvt TG - l4nvon, ßu,zrr. w
âc Cou¡ttcl)- L- go

Reeve Rate - $1250.00

{more Space on Back ofPage}

Remuneration Calculation
t4 Meetings @ $161.00:

Meetings @5127.00:
Meetings @ $288.00=

Supervision=

TOTAL:

/ 770- Kms @ $0.55:
Lunch @ $16.00=

î t+xt Qo.tY tlore¿
Aueø¡a¿ lâ,€o*TOTAL:
r".

5 7r3.co
E'&¡ . 17 .

l7 2g , 17'

Y
7

,4o I ,l
ltU o''

I Signature {Councilor / Board Member}
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¿Ê-( S.t¡q-hg -Pase2-

Date Type of Meeting Attended
First4 Hours

$161.00
Next4 Hours

$127.00
Next 4 Hours

$127.00
Regular Council
Meetins$288.00

Lunch $16.00

a7 A4 r¡¡t- Ô'C¡l / E9ê

n[r *
\T

rô) {ñ\\ \ 4
\r [-f-

@

7t
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Casino Taxi Ltd. ReceiPt

Ph: (902) 429-6666

425-6666

s60
HST No

Driver's Name

Cab No.

8Date

From

To

Ye[¿çv-
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HALIFAX MARRIOTT HARBOURFRONT GUEST FOLIOMARRIOTT

TYPE

53

ROOM
CLÉRK

496 VANDERMEEFYJOHN
ROOM NAME

PO BOX 269
CAROLINE AB
TOMOMO

NKNG

AODRESS

RATE

245.00 06104l'18 14:09
DEPART TII\¡E

05/30/18 16:08
ARRIVE TIME

VSXXXXXXXXXXXX4O24
PAYMENT

5806
ACCT#

9489
GROUP

MRV1/#: 1860936154

EDITS

03t02

05/30
05/30
05/30
05/30
05/31
05/31
05/31
05/31

A
B
c
D
E
F
\J
H

ADVDP-MC
PAYMENT RECEIVED

RM SERV
GP ROOM
ROOM TAX
OCC LEVY
RM SERV
LAUNDRY

BY: MASTERCARD
2369 496

496,1

XXXXXXXXXXXX5O6l

4.90

287.39

1244.17

496,
496,

2375
ALL

496

43.O2
245.00

37.49
4.90

33.36
15.85
2.38

A
B

cALL

ROOM TAX
OCC LEVY
GP ROOM
|ìOOM TAX
OCC LEVY
.;P ROOM
îOOM TAX

,')CC LEVY
',CCARD-VS

496, 1

496. 1

496,
496,
496,
496,
496,
496,
496,

1

1

1

1

1

1

1

1

A
B

4
0 N J rtn¡E
ÇTorctv1r'tT

.00

.00

.00

.00

06t02
06t02
06102 :
06/03
06/03
06/03
06/04 .i

245.0037.49 A4.90 B
245.0037.49 A+.sf a

Ça.t'Z/PAYMENT RECEIVED BY: VISA XXXXXXXXXXXX 124

======================================= SUMMARY OF TAXES
DESCRIPTION

5.30% HST
% OCCUPANCY
5% HST
5% HST

LEVY

5% INCLUDED HST
5% ADDED HST
5% HST
5% PHONE TAX

NET CHARGES
1317.23

TAX

187.45
24,50

2.38

00

TAXED
AMOUNT

1 .00
.00
.00
.00
.00
.00
.00
.00 .00

TAX
214.33

FOLIO
.00

CREDITS
1531 .56

See our "Privacy & Cookie Statement" on l,flarriott.com

YourlÎer',,ardspoints/milesearnedonyoureligibleearnings will becreditedtoyouraccount.Checkyour Rewards
Accc¿;ni litatement for updated activity.

HALIFAX MARRIOTT HARBOURFRONT
1919 UPPER WATER ST
HALIFAX, NS B3J3J5
902-421-1700 HST VENDOR # 822964748

MARRIOTT

mâxhum allowed by ia!v, plus lhe reasonablô cosl of collocl¡on, lncludlng âttomey fees.

Signatur€ X
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f, scotiobonk' :-,¿-i-d&,rul_r 

- 

__'

3320 17TH AVENUE 5.E.

CALGARY, AB T2A OPg

SBVRED_10100_018155:A E D 2Oóó9

MR JOHN G VANDERMEER
PO BOX 269
CAROLINE, AB TOM OMO

3001 2

Scotiahank Value@
VISA* card

lf you have any questions about this
statement call us at:
1 -800-387-6s56 / 41 6-288-1 460
TTY Service i-800.6+5.0288

ISMtrffi Payment due date
Total minimum payment

Jun 25,2018
$f 0.00

Current mi nimum payment $10.00

Borrowers on this account;
MR JOHN VANDERMEER

This rtatement covers trãnsactions posted to your account during the Statement Period.

Transactions since your last statement

New balance $33s.s9

Credit limit
Credit available

tnterest lnformation
Annual intereçt rates es of statement date:
Cash advances 27.99o/o

Purchases 24.99o/o

Previoug balance, May 218
lnterest
Payments/credits
Purchases/charges

+
$s37,71-

$o.oo
$o;oo

$873.30+Ál: I r lr.*
r'- *&:'drFffi
fBÊlçi

TRANS. POST
REF.# DATE DATE DÊTAILS AMOUNT($)

MR JOHN G VANDERMEER
001 May E May 9

--
EDWARDS GARAGE L|MITED ROCKY MOUNÏAI
AB
GTI PETROLEUM CAROLINE AB

AtR CAN" 01 4219ßAA699 AIRCANADA.COM
MB
AtR CAN* 0142194388700 AIRCANADA.COM
MB
STAYNERS WHARF HALIFAX NS

HAMPTON INN & SUITES CALG CALGARYAB

WESTWOOD LIMOUSINE SERVIC HAILAFAX NS

SALTY'S HALIFAX N5

STAYNERS WHARF HALIFAX N5

AC ROUGE ON BOARD CAFE MISSISSAUGA ON

$o.oo

$0.00

$o.oo

200.61

002

003

004

005

ë21
00E

009

010

Ar
l\tlay 26

May 30

May 30

¡lay 30

May 30

May 31

Jun 1

Jun Z

Jun 3

May 28

May 31

May 31

May 31

Jun 1

Jun 4

Jun 1

Jun 4

Jun 4

7

5,.pÉ
ff ¡rrE rnëlf '

10E.25

108.64

9.4s

$o.ooSUB.TOTAL CREDITS

5UB-TOTAL DEBITS

-

oo
ooo
Nooo
fl
oo
È
@

ooo
ó
No
N¡-

lnterest charges
Cash advances/cheques

Special rate offers

Purchases
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